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The canner who had three nightmares 


URING the off-season this canner planned for the body of skilled men and six machine shops so co-ordi- 


harvest time ahead when the crops would ripen and nated and so efficient that the canning season holds few, 
be processed. if any, mechanical nightmares for Canco customers. 
But his planning—and sleep—were bedeviled by three 
nightmares: 
. .. Would the new machinery to expand his production Other Benefits Canco Customers Enjoy 
i be delivered and ready to operate smoothly next summer? 1 - Containers made of the most suitable materials 
available anywhere. 


... Would he ever be able to find better and faster 


: é 2. The best technical trouble-shooters in case of plant 
machinery to fill and close more cans per minute? 


emergencies. 
. .. Could he be certain now that repair parts would be 3. During shortages of critical materials, the ‘“‘know- 
available, if something should fail in the midst of the how”’ to find and use safe substitutes. 
“: canning season ahead ? 4. Canco alertness... first in new processes, first in 


new packages. 
Now, obviously, this canner was not a Canco customer. P . 


5. Technical brains to iron out kinks in new products. 


For Canco customers receive their machinery as sched- 
uled, can count on Canco to develop improved machinery, 
and know that emergency repair parts are immediately 
available at strategically located service stations. This trademark {cannco) is your assurance 


Why is this? Because Canco service includes a large of quality containers. Look for it! 


6. Canco quality control proteets your business. 


AMERICAN CAN COMPANY « new York + Chicago + San Francisco 
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MORE TENDERMOST 
PLANTED THAN 
ANY OTHER 
SWEET CORN 


ael,Leonard 
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If you pack citrus products... 


asparagus 
WS string beans 


ae lima beans 


soups 
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Ss pork a nd bea ns Here’s why! Continental has thirty-seven can 


manufacturing plants... thirty sales offices, a 


laboratory staffed by top-notch scientists and 


OF one of the many other delicious fruits ond technicians... fourteen field research offices... 


« and an unrivaled cannery equipment department. 


CONTINENTAL COMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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RGENT—Wage and Hour Legislation is sched- 
uled to reach the floor of the House about the 
4th of April. Those who know tell us that the 

canners’ exemption amendment is being used as a bar- 
gaining wedge and that there is a grave probability 
that it will not get into the measure. For that reason, 
we are bowing out this week in favor of the following 
ammunition from an Ohio canner. Change the figures 
around to suit your state and your operations and fire 
them in to your Congressmen immediately. 


Hon. Dear Sir:- 

During the campaign last fall we continually heard Mr. 
Truman make statements that he was going to do something 
to cut down the cost of food. In this letter I want to tell you 
how present legislation is to do just the opposite. 

In the present law, canners of fresh vegetables, fruit and fish 
are exempt from the payment of overtime when packing those 
items for a period of not to exceed fourteen weeks and exempt 
from overtime payments on an additional fourteen weeks of 56 
hours per week. The latter gives time to the canner to get his 
plant in shape for the packing season, etc. 


Under house bill No. 3190 the above exemptions have been 
replaced with one that would allow canners of fresh vegetables 
and fruits to operate 10 hours per day and fifty hours per week 
for a possible total of 20 weeks in the aggregate each year but 
oe to the extent and with the approval of the Secretary of 
uabor. 


In Ohio we have 113 canning factories. 90% of these can- 
neries are located in small rural communities of less than 2,000 
population where the food is grown. 


I will try, in the following paragraphs of this letter, to 
describe the operations of one of these typical plants, canning 
tomatoes, This plant is located in a town of less than 600 popu- 
lation. The factory was built in 1904. In its regular opera- 
tons of canning tomatoes it uses about 100 employees, but for 
about three or four weeks during the peak of the ripening season 
it operates three shifts per day and seven days per week. 


During those three weeks it uses all the available labor, prin- 
cipally women, that it can gather from the community of 600 
people and from the farms surrounding the village. Many a 
farmer’: wife can only work two shifts per week. -Others may 
work four, five or six and many work 14. Some of the ladies 
who worked in that factory last fall, also worked there in 1904 
When the plant was built. The women enjoy working there. It 
Sa sor! of a vacation for them. They gossip about all the new 
babies boing born, the new weddings, the health and welfare of 
the people in their community and at the same time earn some 
valuable spending money. 


The lanker’s wife, the hardware dealer’s wife and the minis- 
‘ers Wi'e may be found among the workers as well as regular 
housew es and farmers’ wives and daughters. The business men 
of the « mmunity feel that since the farmers in the community 
have a | op to harvest and these farmers are customers of their 


Places ‘ business, it is entirely agreeable for their wives to help. 
| Duri: the three or four weeks that this plant is in operation 
‘even di ys per week and three shifts per day, under the new 


law, thi plant would have to pay overtime. Giving them an 
*emptin for overtime would leave the cost of canning food 
Sam: as it has been. But under the proposed exemption, 
a would be forced to pay overtime and the end result will 
higher priced canned food. 
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EDITORIALS 


Wage and hour legislation, primarily, was placed upon our 
law-books to enable John and Joe to divide 80 hours of work in- 
stead of letting John do it all and letting Joe be without a job. 
We subscribe to such legislation and believe in it. However, 
making the fresh fruit and vegetable canner pay overtime would 
in no way make jobs for more people. They are using all the 
available help in their communities now. If unemployed people 
were available in the city probably 10 or 20 miles away, they 
could not use this source of labor for in the first place these 
small towns have no available housing. In the second place 
they do not know from day to day what the weather is going to 
be, and, weather is the deciding factor in canning. If it rains 
the farmer cannot harvest his crop today there is no need for 
labor. In the third place the time (about three or four weeks 
during peak of harvest) is hardly worth the effort of trying to 
work out schedules for unemployed in nearby cities. 


We have heard it said many times that the laboring man in 
the city lives out of the tin can. If this legislation goes through 
as written it will increase the cost of canned foods. At the same 
time it will not help spreading employment. Today the laboring 
man’s wife buys canned foods instead of fresh shipped in from 
Florida, Texas and California. If canned foods costs get too 
high it might divert these purchases from canned foods to fresh. 
This would be a big hardship on Ohio agriculture. 

Today, Ohio grows 30,000 acres of commercial tomatoes. This 
normally produces 200,000 tons of ripe tomatoes. These toma- 
toes are converted into canned tomatoes, tomato juice, catsup 
and puree. Total production amounts to 7,000 car loads of can- 
ned products and it adds up to about 25 million dollars. 

I have told you about tomatoes and can tell about the same 
story about the other many fruits and vegetables that are grown 
and canned in this state of Ohio. 

[ sincerely hope you will do everything in your power to help 
the agriculture industry in Ohio and the cost of living of the 
workingman in Ohio by giving your support to the Canners 
amendment when it is offered from the floor of the house. 

Sincerely yours, 


CASE HISTORY 
RECAP. TWO TOMATO PEELING LINES IN 
SMALL COMMUNITIES 


Total Piece Workers Peeling Tomatoes..............:00 241 
Workers earning less than 40c per hour................0 9 
Workers earning between 40c & 49c per hr...........0 33 
Workers earning between 50c & 59¢ per hr............... 60 
Workers earning between 60c & 69c per Hr............... 67 
Workers earning between 70c & 79c per hr............0 45 
Workers earning between 80c & 89c per hr............... 18 
Workers earning between 90c & 99c per hr............... ( 
Workers earning between 1.00 & 1.10 per hr............. 2 


Workers earning less than 40c¢ per hour were paid a bonus to 
make up the minimum rate of the present 40c per hour. These 
workers are marginal workers. 

At new proposed 75¢c minimum, all workers earning less than 
80c per hour would soldier on the job and take minimum of 75c 
per hour and production would fall down allowing raw stock to 
spoil on cannery docks. 

Only recourse raise present piece-work rate from .04c per gal- 
lon for peeling tomatoes to .0744c. That would be same ratio as 
40c per hour is to 75¢ per hour minimum. This would raise our top 
piece-work employee to $1.95 per hour and would make it man- 
datory to raise hourly rates of other employees accordingly. 
This would result in net percentage increase of 8742%. 

Increase 8714% in labor would increase factory cost of can- 
ned tomatoes 37c per case of 24 No. 2 cans or slightly more than 
.01%c per can or a percentage increase of 27%. 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 
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TOMATO JUICE 


Safely processed in a flash 


Users of tubular flash pasteurizers now know that tomato 
jvice can be safely sterilized against spoilage, in just a 
few seconds, at high temperatures. 


FMC 


4-Unit 
Juice Processor 


includes: 
Pasteurizer 
Holding Section 
Preheater 
Cooling Section 


The FMC Juice Processor provides the most economical means 
of safe sterilization by high-short temperatures. The heatung 
and cooling sections are rigidly controlled by automatic 
instruments which the operator can set to any desired level. 
A continuous temperature reading of every ounce of juice 
processed is recorded. 


FOR THE COMPLETE LINE 


Other efficient FMC units designed expressly for 
various steps in juice canning lines are shown 
on this page. Complete details are given in fe 
FMC General Catalog 800, also details of / ~ 
equipment for canners of corn, peas, beans, 
fruits, etc. Send for your free copy today. P| 


FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

"Sino Chama, Bradford, Vt. * Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
San Jose, Calif. Barngrover Division) 


FMC Super Pulper FMC Preheater FMC 24-Valve Juice Filler 


6 THE CANNING TRADE - March 28, 1949 


FMC mop 
FMC Tomato Chopper : 
Ce 
= 
m 
i 5-500 du 
Th 


ANNUAL MEETING 
NATIONAL FOOD BROKERS ASSOCIATION 


PRESIDENT TRUMAN’S 
MESSAGE 


The following message from 
President Truman was read before 
the General Session by N.F.B.A. 
President Watson Rogers. 


“IT have great pleasure in send- 
ing hearty greetings to all who 
attend the forty-fourth annual con- 
vention of the National Food Brok- 
ers Association with best wishes 
for a successful meeting. 

We are entering a stage of our 
economy in which efficient distribu- 
tion of consumer goods is once 
again of paramount importance. 
Employment and consumption can 
remain at the desired levels only 
if an effective job is done by those 
who sell.and move the goods from 
the processor to the consumer. I am 
sure the food brokers of the coun- 
try recognize their important posi- 
tion in our economy. I am confi- 
dent they can be relied upon to con- 
tinue the efficient service which has 
distinguished their operations in 
the past. 

Very sincerely youns, 
Harry S. Truman” 


There’ll be many inferences drawn 
from the 44th, and by far the most suc- 
cessful annual convention of the Na- 
tional ood Brokers Association held last 
week in Chicago. One inescapable con- 
clusion is that the brokers themselves, all 
alone and unaided, are a powerful draw- 
Ing card. It has been officially stated 
that more brokers were in attendance 
than have ever been assembled at one 
place before; also that a record number 
of grocory manufacturers, processors and 
“eg s who use food brokers, were on 
and. 


Mar. of the experts had their slide 
tules ( it gauging canner attendance as 
Compa: ed to Atlantic City. One report 
had 3: ' individual canning firms in at- 
tendan » as compared to 964 in Atlantic 
City. ossibly so, but the Chicago count 
Was, 1 doubt, based on the convention 
directo y, which is seldom complete. 
Even : », the figure represents a pretty 
good caw. Figures notwithstanding, 
most } ople to whom we talked, seemed 
duly in pressed with the number of can- 
hers thre, as we ourselves were. 
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The situation at the Stevens was rem- 
iniscent of days gone by. All day long, 
the elevators operated in much the same 
manner as theNew York subways during 
rush hours. The line at the Coffee Shop 
(the old Japanese Room) ran half-way 
up the stairs. At Monday’s General Ses- 
sions, the huge Grand Ballroom (where 
the supplies people used to exhibit) was 
filled to overflowing into the balcony and 


a 


RALPH D. DAVIES 


standing room three or four deep was at 
a premium. 


Watson Rogers was the man of the 
hour. Every time that gentleman stood 
on his feet, the applause was immediate 
and enthusiastic. There was a spontane- 
ous exuberance in that applause that 
seemed to spring from an individual de- 
sire to convey. a personal approval of 
the man. Mr. Rogers has done much for 
the Association. Though the Association 
is stronger in membership and more ac- 
tive, aggressive and coordinated as a 
group than at any other time in its 
history, possibly his greatest accomplish- 
ment has been to bring association af- 
fairs out from behind closed doors into 
the open. This is the first meeting, for 
instance, in 44 years, that principals 
were invited to sit in on their discussions 


Large and Enthusiastic Attendance—Rogers gets acclaim—Counsel pleads for preservation of Anti-Trust — 
Laws—Candid Conference proves interesting—Gentry calls for selling action—5 point program present- 
ed—Davies named National Chairman 


—and—it may be added—the nature of 
those discussions was most intimate. 
With that kind of leadership, the broker- 
age fraternity may reasonably be ex- 
pected to render increasingly better serv- 
ice. 


TO MERCHANDISE CORN AND 
PEAS 


The formal program was limited to 
one day, Monday the 21st. Room con- 
ferences continued on throughout the 
week. A summary of those conferences 
would make an interesting account, but 
it would be practically impossible. We 
have scattered reports, of course, but it 
would be folly to draw conclusions from 
them. 


Much of the usual difficulty of locating 
people was very much in evidence. Can- 
ners, brokers and others were scattered 
all over town, as might be expected. The 
delegate that made his schedule was an 
exception indeed. 


Deserving honorable mention in the 
week’s activities was the announcement 


PRESIDENT ALEMAN OF 
MEXICO 


Amado Cavazos of Mexico City, 
Manager of the Mexican brokerage 
firm of Abastecedora Aborrotera, 
the only Mexican member of 
NFBA, delivered to the Convention 
the greetings of President Aleman 
of Mexico. 


“IT welcome this opportunity to 
extend my sincere greetings to the 
representatives of the food indus- 
try in the United States attending 
this convention and wish to express 
my belief in the importance for all 
the countries in the world of hav- 
ing organizations such as the Na- 
tional Food Brokers Association 
which, through their spirit of fair- 
ness and constructive policies, 
make available to the public qual- 
ity food products, essential to 
human welfare, at a reasonable 
price. The prosperity and great- 
ness of nations depends largely on 
the good health and welfare of 
their people.” 
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NATIONAL FOOD BROKERS 


CONVENTION—Cont. 


that membership subscriptions are now 
sufficient to assure the continuing opera- 
tion of the Canned Pea Association and 
the decision of corn canners to start the 
merchandising and publicity campaign as 
soon as funds are available, rather than 
wait for the end of the 1949 pack. Any 
action is, of course, dependent upon a 
successful drive for funds. 


PRICING AND ANTI-TRUST 
LEGISLATION 


Features of Monday’s formal meeting 
were the address of NFBA Counsel, 
Paul F. Myers, and the “Candid Confer- 
ence” or forum discussion of Principal- 
Broker relationship. 

It would be tragic if the Congress un- 
wittingly legalized particular systems of 
pricing which may have in them devices 
to destroy competition, Mr. Myers told 
a capacity audience. “The heart of the 
antitrust laws is the prohibition of de- 
vices which substantially lessen or 
destroy competition. Without this pro- 
hibition, the antitrust laws are meaning- 
less,” he said. 


PRESERVE ANTITRUST LAWS 


Referring to recent court decisions on 
the basing point system of pricing, Mr. 
Myers said, “As a result of these deci- 
sions there is agitation for action of 
Congress, by moratorium or other law, 
legalizing basing point systems—pro- 
vided they do not involve collusion or 
conspiracy—which everyone agrees is il- 
legal—and provided further—and this 
would be the new test—that there is no 
fraud, deceit or coercion.” 


The lawyer illustrated that the pro- 
posed test of fraud, coercion and decep- 
tion was not enough for preservation of 
the antitrust laws. “If the prohibition 
against the use of devices which have 
the purpose or effect of destroying com- 
petition is taken out of the law, it is per- 
fectly clear that the big ... concern can 
adopt a basing point system which could 
utterly destroy smaller and less wealthy 
competitors in the ... market place, even 
though the plan may be free of any de- 
ception, coercion or fraud.” 


LEGISLATION MAY NOT BE 
NECESSARY 


“IT say with great earnestness that if 
we are to have legislation let’s be vigi- 
lant, lest by some device, as the ones pro- 
posed, that the very heart is cut out of 
our antitrust laws. Conversely, let’s 
make sure that the vital parts of the 
present law be kept, namely, that any 
device is illegal which has for its pur- 
pose or effect the destruction of competi- 
tion. If that is removed from the law, 
nothing of importance remains. It would 
seem to me to be important that we be 
a little patient. Other cases are in or 
on their way to the Supreme Court in- 
volving this question, and I feel quite 
confident that the Supreme Court will 
give us an answer which will wipe out 


the present confusion. The Supreme 
Court cannot help but judicially notice 
the almost unprecedented confusion. 
Moreover, there has been sharp criticism 
that the Court’s recent decisions have 
been a contributing factor to the confu- 
sion. The Court may give an answer that 
not everyone will like, but at least the 
Congress will then be able to enact intel- 
ligent legislation, if any new legislation 
is actually needed—whether in the form 
of a moratorium or otherwise.” 
Referring to criticism recently heaped 
upon the Federal Trade Commission for 
several of its decisions on the basing 
point system of pricing, Mr. Myers de- 
clared, “The criticism has just been a 


F-L-A-S-H 

Brokers Section of 1950 Canners 
Convention will open Atlantic City 
January sixteenth. Canners Meet- 
ings opening on Monday twenty- 
third. It’s Chicago in fifty one if 
necessary arrangements be 
made. 

The above wire was received fol- 
lowing the joint meeting of the 
three associations in Chicago, Wed- 
nesday evening, March 23. 


bit unfair and below the belt ... In the 
present state of uncertainty and confu- 
sion, we should not lose sight of very 
important and fundamental elements in 
the recent cases involving the basing 
point. In two of those cases, conspiracy 
and collusion were proved. .. ..In two 
other cases the Court found that the bas- 
ing point system worked out in practice 
to effect unlawful discrimination in price 
between competing customers, and to 
injure or destroy competition.” 


AS MR. MYERS SEES IT 


The speaker gave the following as his 
opinion, both before and after the recent 
Court decisions, “My conclusion in this 
matter is that men are free to adopt 
f.o.b. pricing, uniform delivery pricing, 
basing point pricing, and total or partial 
absorption of transportation pricing; 
provided, at all times there is not pres- 
ent in any of the plans or policies devices 
to injure or to destroy competition.” 


IMPORTANCE OF ANTITRUST 
LAWS TO AMERICAN ENTERPRISE 


Mr. Myers began his address with a 
brief review of the antitrust laws. He 
then said, “The antitrust laws ... are 
the Number One factor in our program 
to make our way of life what we say 
it is and not what the Russians say it 
is’ 


“Probably the most alarming factor 
in today’s (world) picture is the fact 
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that a big nation, Russia, has adopted 
as its national policy a definite world 
program to destroy free enterprise—par. 
ticularly the free enterprise system of 
our United States. They would have 
their followers believe that in our system 
a few overlords get all the profits and 
have all the power and that the rest of 
us are slaves. Of course, this is not 
true. We, operating under the free en. 
terprise system, have outlawed monopoly, 
and we have been fighting for more than 
half a century to prevent the big’ and 
the powerful from dominating our econ- 
omy. We have not achieved perfection, 
but we have had substantial success . , , 


“Tt becomes clear that every effort 
must be made now to keep our free enter- 
prise system free and fair, and _par- 
ticularly to make sure the small and the 
weak shall have an equal opportunity to 
compete with fairness with the large and 
the powerful. If we fail in this at any 
time, we lose our way of life. I would 
like to say at this point that it seems to 
me the men and women in big enter- 
prises have much more at stake than the 
little fellow. If our free enterprise sys- 
tem ever fails, the big and the powerful 
will be the first to lose freedom.” 


Referring to the fact that the anti- 
trust laws are of vital importance to our 
national life and to the free enterprise 
system, he said, “We have got to con- 
vince mankind that the capitalistic sys- 
tem can be fair to all freedom-loving 
men and women. If we are to succeed 
in convincing mankind of the merits of 
our free way of life, we have got to 
make sure that our system is free—that 
we eliminate from it injustice, coercion 
and oppression. Nothing worse could 
happen to mankind today than to have 
our free enterprise system fall.” 


CANDID CONFERENCE 


While it could hardly be said that the 
Candid Conference solved all of the prob- 
lems of principal-broker relations, it is 
nevertheless true open public discussion 
of this kind is bound to bring about a 
better understanding between the groups. 
About 25 written and signed questions 
were submitted from the audience and 
each of the eight experts had the op- 
portunity to express an opinion on the 
subject. The conference lasted about an 
hour and a half. The principals on the 
porgram were: Edward J. Laucks, Penn- 
sylvania Canners Association, York, 
Pennsylvania; H. E. MacConaughey, 
Hawaiian Pineapple Company, Ltd., San 
Francisco, California; Ward H. Patton, 
Minnesota Valley Canning Company, 
LeSueur, Minnesota; H. E. Woodford, 
Perkins Products Company, Chicago, 
Illinois. The brokers’ side of the panel 
was represented by: E. N. Reusswig, 
Lestrade Brothers, New York City; Leo 
D. Gatlin, Mailliard & Schmiede!l, Los 
Angeles, California; S. N. Bearman, 5. 
N. Bearman Brokerage Company, Min- 
neapolis, Minnesota; Hill White, Sr. 
Hill White Company, Columbia, South 
Carolina. Some of the more important 
questions discussed were: 
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NATIONAL FOOD BROKERS CONVENTION—Cont. 


ADVERTISING AND MERCHAN- 
DISING — Principals thought brokers 
should be called in to help plan local pro- 
grams only. Brokers thought they should 
be called in for all phases. All agreed 
brokers should be notified in detail of 
coming campaigns in sufficient time for 
them to tie in with drive. 


VISITS OF PRINCIPAL—The ques- 
tion complained of principals gallavant- 
ing around the country just to shake 
hands with buyers. The brokers had 
little to say about this except to suggest 
principals might schedule their calls and 
to say that as a rule brokers appreciate 
having them come into the market oc- 
casionally. Some of the canner mem- 
bers, however, were firm in their convic- 


WATSON ROGERS 


tion that this is being overdone to the 
annoyance of the buyer. Another ques- 
tion asked about principals dropping in 
on broers unannounced. One principal, 


at least, thought it a fine idea occasion- . 


ally. 


EXCLUSIVE AND COMPETING AC- 
COUN TS—The question—Brokers want 
exclus ve accounts, why take competing 
accour's. One broker thought it all 
tight, and possibly an advantage in 
Metro olitan areas. One principal charg- 
ed tha’ the brokers would like to skip this 
one. . |] the principals agreed with the 
broker. that there should be an under- 
standi » between both parties when a 
Compe’ og account is taken on, but all 
Were \ually emphatic in stating they 
Would: t stand for it themselves. 


PAY FOR ADDITIONAL SERVICES 
—The majority on both sides of the 
reed that brokers should receive 


table 
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some form of additional compensation 
for extra services such as retail work 
for example. One principal, however, 
said a canner is justified in asking for 
everything he thinks he can get. 


AGREEMENT—Principal and buyer 
were pretty much agreed that it’s the 
principal’s job to see that advertising al- 
lowances are properly used; that house 
accounts should not be set up after a 
broker has fostered the business; that 
brokers should not hold unproductive ac- 
counts without making an effort to put 
them over; that many brokerage firms, 
especially the smaller houses, are going 
to seed for want of new blood; that 
brokers should see that the accounts are 
paying their bills; that brokers should be 
given the same consideration as own 
sales staff; that long term contracts are 
unnecessary and that selling on a price 
basis is the mark of a poor broker. They 
further agreed that the success of a 
brokerage firm is not determined by the 
number of accounts it has, and that 
finally the only justification for a broker 
is the fact that he sells the merchandise 
at a savings in cost to the manufacturer. 


GENTRY CALLS FOR SALES 
EFFORT 


Real ability in sales and merchandis- 
ing will be one of the greatest assets the 
broker can offer in the competitive 
period which exists in the food industry, 
Jack L. Gentry, Spartanburg, National 
Chairman of the National Food Brokers 
Association, told his enthusiastic food 
broker audience at the morning session. 


Referring to the competitive period or 
buyers’ market, Mr. Gentry declared that 
“this situation cannot be solved by being 
‘cussed and discussed.’ It is one that is 
here and which we must face. We are 
salesmen. On our ability to do an effec- 
tive job has been built the many advan- 
tages of our food brokerage industry. 
We have established our superiority by 
sales leadership in the past. Now we 
have an unequalled opportunity to estab- 
lish new gains, to set new records. We 
have the chance now to do more than 
maintain our reputation, we can forge 
ahead to a degree never before possible. 
Why? Because now, as never before, 
real ability in sales and merchandising 
will be one of the greatest assets the 
broker can offer. 


“As brokers we are competing with the 
direct selling method. We know we are 
superior. The way to prove it is to go 
out and do a job that will run rings 
around the other method. We have a 
golden opportunity now to prove that 
ours is the better system,” he said. “We 
can’t do it by words. We must prove it 
by aggressive sales action. We cannot 
afford to let the other broker do the good 
job and expect to coast on his reputa- 


tion. That won’t work. It is a job that 


must be done by all. The best work of 
the best of us can be injured by the poor 
work done by the worst of us. He who 
tries to hang on to the coattails of the 
brokerage industry’s prestige and prog- 
ress merely acts as an anchor, holding 
the industry down. Sellers, in damning 
a few poor brokers, are inclined to blame 
the profession as a whole. 


“Ours is a changing field. All of us 
have seen tremendous changes in food 
distribution methods within our lifetime. 
To keep pace with these changes we our- 
selves must be alert to master new arts 
and new ideas rather than trying to 
block such changes or trying to ignore 
them. The flow of a river can be changed, 
but the force of the ocean is unswerving. 
Let us recognize the difference between 
the two types of action in our industry. 
We must keep abreast of new develop- 
ments so as to make ourselves more ef- 


PAUL F. MYERS 


fective for the producer and for his 
buyer, the distributor. As we do this 
we prove ourselves the undisputed sales 
leaders. 


“Speaking of anchors as I just did I 
want to point out that we may have just 
such anchors within our own firms. I 
mean those products on which we cannot 
do a good job, either because our organ- 
ization is not suited for them, or because 
we are not enthusiastic about them or 
whatever the reason. Out of fairness to 
these principals and because of our own 
best interests let us give them up. Your 
reputation is built by the job you do for 
the products you represent—not by the 
products listed on your stationery.” 


In his accustomed manner, Mr. Gentry 
struck out forcibly against the buying 
broker stating that he isn’t even entitled 
to be called a broker. 


(Continued on page 22) 
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'B & O Horticultural Agent R. L. Winklepleck (right) presents gold watch to Ohio 


Grand Champion Tomato Grower Walter Miller while L. J. Nolan, J. Weller Company, 
for whom the tomatoes were grown, looks on. 


Ohio’s Champion Tomato Growers 


by R. L. WINKLEPLECK 
Horticultural Agent 
Baltimore and Ohio Railroad 


Walter Miller of Oak Harbor was 
named Ohio’s 1948 Grand Champion To- 
mato Grower at the Annual Conference 
recently of Canners, Fieldmen and Grow- 
ers of Vegetable Crops for Processing. 
Miller’s adjusted tomato yield was 24.43 
tons per acre. Walter and Clayton 
Leaders of New Bavaria, who qualified 
as Reserve Champions, were neck and 
neck with Miller, having produced 24.3 
tons per acre. In a new class, established 
this year for growers of over 15 acres, 
Earl Luty of Stryker was named State 
Champion, with a per-acre adjusted yield 
of 23.7 tons. Announcement of the win- 
ners in the B & O-Ohio Canning Crops 
Improvement Project was made at the 
annual luncheon, and the champions were 
presented with gold watches by Lester 
J. Miller, B & O Agricultural Agent, in 
behalf of the Baltimore and Ohio Rail- 
road. 


TWENTY-TWO CHAMPIONS 


As a part of this canning crops im- 
provement project, 22 county tomato 
champions were named for the 1948 sea- 
son and the state champions were se- 
lected from these county winners. The 
remaining 19 county tomato champions 
present at the Conference as guests of 
their canning factories were presented 
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with pen and pencil sets by the B & O 
during the ceremonies. It is interesting 
to note that with ten-ton tomato yields 
considered excellent, the average yield of 
these 22 county champions was more 
than 20 tons per acre. 


THE WINNER’S PROGRAM 

Grand Champion Miller’s program 
sounds remarkably like the recommenda- 
tions of the University. Quoting Alvin 
Moll, Ohio State University extension 
specialist, ‘Walter Miller did everything 
right to win the grand championship.” 
He chose for his tomatoes a dark, well- 
drained, moderately heavy loam which 
had been in alfalfa for three years. He 
plowed down 600 pounds of 3-12-12 in 
the spring and drilled in another 300 
pounds of the same analysis. Sioux and 
Rutgers plants grown locally were set 
with starter solution on May 25 and 26 
and they were spaced 4’ x 41%’ apart. 
A 200-pounds-per-acre side dressing of 
5-10-5 was given as soon as the plants 
were established and three applications 
of 7% fixed copper were applied with 
ground dusting equipment. No insecti- 
cide was used since the aphids present 
never became a serious problem. 


During an eight-week harvest period 
starting August 13th, records of the J. 
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Weller Company showed that Miller had 
delivered from his 7%4-acre field over 
175 tons exclusive of culls. The average 
grade for the season was 70% U. S. No, 
1, 27% U.S. No. 2 and 3% culls. This 
project is set up to recognize both quan. 
tity and quality, so good grades are im- 
portant. The adjusted yield on which 
competition is based is calculated by jn. 
creasing the actual yield, exclusive of 
culls, one half percent for each one per- 
cent the season average exceeds 60% 
No, 1. 


COMPETITION CLOSE 


The Leaders brothers of New Bavaria 
were so close on Miller’s heels throughout 
the season that no one could guess the 
winner until the last tomato had _ been 
harvested. These young men deserve a 
lot of credit for breaking into the big 
time so early and it’s clear they intend 
to stay there. Clayton Leaders is ac- 
cumulating more tomato growing knowl- 
edge at Ohio State University this win- 
ter while Walter is busy running the 
farm. The Leaders brothers selected a 
field which had been in corn the year be- 
fore and in pasture the two previous 
years. This well-drained, dark loam was 
plowed in April and 500 pounds of 3-9-18 
were drilled in, followed by 200 pounds 
of 2-12-6 in the row. The Rutgers vari- 
ety was direct-seeded on April 26 and a 
month and a half later the plants, then 
about four inches high, were blocked to 
a 314’ x 3’ spacing. A good stand was 
secured and a side dressing of 300 
pounds per acre of 0-9-27 kept the plants 
growing vigorously. Three airplane ap- 
plications were made of 7% fixed copper 
and 10% arsenate dust. 


The crop developed in fine shape and 
the first picking was made on August 17, 
only slightly later than nearby fields of 
transplants. The last load was delivered 
to Libby, McNeill & Libby’s Holgate 
plant on October 2nd, and it was found 
that from the 11.45-acre field nearly 28 
tons per acre exclusive of culls had been 
harvested. The Leaders’ high season 
average grade of 74% U.S. No. 1 gave 
them an adjusted yield only a fraction 
of a ton under that of the Grand Cham- 
pion. 


LARGE ACREAGE CHAMP 


Because of the popular demand, a new 
class was added this year for growers of 
over 15 acres of cannery tomatoes in 
order that the larger growers with their 
more complex problems and generally 
smaller yields might have a chance for 
recognition. The large-acreage cham- 
pion, Earl Luty of Stryker, raised his 
crop on a 17-acre Brookston clay soil 
which has been in corn following alfalfa 
and clover. He applied half a ton per 
acre of 3-12-12. Southern-grown Rutgers 
were set with starter solution on May 17. 
with a 3%’ x 4%’ spacing. A zerlate 
dust was applied three times by airplane, 
but chlordane was used for grasshopper 
control. Luty delivered to the Campbell 


(Please turn to page 23) 
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PRESERVERS PLAN PUBLICITY 


At the business meeting of the Nation- 
al Preservers Association held in Chi- 
cago, March 8, Richard Glaser, Chair- 
man of the Publicity Committee pre- 
sented his report recommending that the 
National Preservers Association, under 
the auspices of a special committee, take 
over the publicity and educational work 
which had formerly been carried on by 
the Preserve Industry Council. The plan 
as recommended would give this special 
committee authority to collect funds for 
the work which would be kept separate 
from the general Association funds and 
which would be spend for the publicizing 
of the use of all types of fruit spreads. 
It was further recommended that the 
Campbell-Mithun agency be given this 
job and that this work proceed in ac- 
cordance with the budget submitted by 
the agency. 


It was pointed out that the Preserve 
Industry Council, since its organization, 
had spent over one-half million dollars 
in advertising and publicity. Now that 
the advertising is definitely discontinued 
our Association is in a position to take 
advantage of this past work and carry 
on the publicity and educational program 
at a very nominal expense. 


The plan as presented would provide 
for participation by all preservers, both 
members and non-members, at the rate 
of 1/100 cent per pound of 1948 produc- 
tion. A. N. Chappell of the Bama Com- 
pany, Birmingham, Alabama, was ap- 
pointed Chairman of this Publicity and 
Educational Committee, to be assisted by 
Leo Abrahams of the General Preserve 
Company, New York City, and Paul 
Smucker of the J. M. Smucker Company, 
Orrville, Ohio. The plan was discussed 
and many members were most emphatic- 
ally in favor of it. Therefore, the Com- 
mittee was authorized to proceed at once. 
The Committee is now preparing a de- 
tailed plan of this project which will be 
set up by Mr. Chappell. 


STANDARDS 


Mr. St. Hill reviewed the Association’s 
position with respect to amending the 
preserve, jelly and fruit butter stand- 
ards to reduce the amount of corn syrup 
permitted and to provide for a “clean 
label” without the declaration of any of 
the sweetening ingredients used. He re- 
ported that of the Association members 
who voted on this question, a majority 
had been in favor of the Association’s 
proceeding to have the standards 
changed. This vote reaffirms the Execu- 
tive Committee action of 1942. 


OFFICERS 
Following a report of the nominating 
committee, officers were elected to serve 
until the next annual meeting . Those 
elected were: Richard Glaser, President; 
A. J. Knights, Eastern Vice-President; 
C. R. Zimmermann, Midwestern Vice- 
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President; C. F. Kern, Western Vice- 
President; Lloyd H. Smith, Secretary- 
Treasurer. 


Executive Committee: Leo Abrahams, 
General Preserve Company; Buell H. 
Bedford, Bedford Products, Inc.; S. B. 
Downing, Jr., Old Virginia Packing Co., 
Inc.; Frank R. Kerr, Kerr Conserving 
Company; E. J. Mackaben, Lutz & 
Schramm, Inc.; T. E. McCaffray, Na- 
tional Fruit Canning Company; Kyrel 
Meschter, American Preserve Company; 
Lowell Senter, Brook-Maid Food Com- 
pany, Inc.; A. F. Sanchez, Blue Plate 
Foods. 


CANNED PEA PROMOTION 
CONTINUES 


The Board of Directors of the Canned 
Pea Association met in Chicago, March 
21, and certified that membership sub- 
scriptions are now sufficient to assure 
the continuing operation of the Asso- 
ciation. 


Membership includes pea canners hav- 
ing packing plants in all areas East of 
the Rocky Mountains. Principal objec- 
tive of the Association is to extend aid 
and assistance to distributors in the mer- 
chandising and distribution of canned 
peas through advertising, publicity, pub- 
lic relations, and point-of-sale merchan- 
dising aids. 


Can Manufacturers Institute is cooper- 
ating in a major way in the program and 
will conduct intensive publicity and pub- 
lic relations work for canned peas which 
will be intensified to campaign propor- 
tions in October in support of distribu- 
tion of 1949 pack. 


Many distributors report that the Can- 
ned Pea promotional program in 1948 
was highly successful in aiding distribu- 
tors to sharply increase sales of canned 
peas. In the first five months of 1948, 
movement of canned peas to supply re- 
tailers’ demands resulting from increased 
sales, advanced 40% over movement into 
retailers’ hands in the first five months 
of 1947. During the special tie-in pro- 
motion conducted by National Associa- 


tion of Food Chains in May 1948, sales . 


of canned peas by N.A.F.C. outlets rose 
to 117% increase over sales of corres- 
ponding period of 1947. Retail distribu- 
tors who tied in with the promotion re- 
ported sales increases ranging all the 
way from 10% to over 400%. 


During 1949, in addition to special 
promotional effort, the activities of the 
Association will be directed toward fur- 
ther cementing relationships with dis- 
tributors for close cooperation aimed at 
strongly supporting and steadily increas- 
ing distribution of canned peas, 


- coming in. 
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CORN CANNERS DISCUSS 
MERCHANDISING PLAN 


Some 25 or 30 corn canners, under the 
auspices of the Corn Canners Service 
Bureau, met at the Stevens Hotel last 
week to discuss the proposed merchan- 
dising plan. Secretary Harvey Burr an. 
nounced that one-third of the goal of 
$75,000 had been reached. After con- 
siderable discussion, during which it was 
brought out that the Can Manufacturers 
Institute can begin its end of the pro- 
gram on short notice, it was decided not to 
wait until fall, as originally intended, but 
to step up the effort to obtain subscrip- 
tions and to begin the program as soon 
as the money is made available. It was 
emphasized that the Institute will not 
carry out its part of the program unless 
corn canners show a willingness to co- 
operate. That makes it a rather difficult 
proposition for a business man to turn 
down under the circumstances. Judging 
from comments made, there are a lot of 
corn canners waiting for someone to 
build a fire under the program before 
Might be they could throw 
a bit of kindling on themselves if they 
came in. Facing a buyer alone and un- 
aided isn’t a very heart-warming prop- 
osition these days. 


SMITH-FLEMING WIN PACKARD 


Some 75 or 80 brokers and guests 
spent a pleasant two hours as guests of 
the Bob White Organization Tuesday of 
last week at the Brokers Meeting. 


About the only items on the achieve- 
ment award luncheon menu not handled 
by the Organization were the Martinis 
and Manhattans. And we’re not so sure 
he doesn’t do a pretty good job handling 
those items, too. The occasion was held 
in the Sherman Hotel to select the win- 
ner of the $4800.00 Packard Convertible. 
Brokers were awarded points or chances 
based on amount of sales for the period 
of the contest. The Smith & Fleming 
Brokerage Company of Minneapolis 
proved the lucky holders of the ticket 
drawn by Mr. White’s little daughter, 
“Pam”, 


The menu included “Pinafore” Chick- 
en, “Beckmans” Turtle Soup, “Gwa!tney” 
Meat Spread, “Lakefish” Cocktail (carp), 
“Chef’s Delight” Beef Bouillon and all 
the fixin’s. 


Open house was held every evering of 
the convention at the Organization offices 
at 56 Walton Place. Here again \ sitors 
were given the opportunity of sai pling, 
in proper atmosphere, the tant lizing 
products handled by the White Ors aniza- 
tion. : 


“If you ever see an editor who })leases 
everybody, he will be neither sitting no 
standing, and there will be a lot c! flow- 
ers around him.” 
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DISHED BOTTOM AND CROWNED TOP 


The Robins All Steel Improved Retort, which is constructed 
with convex top and dished bottom, is built for processing 
peas, beans, corn and all non-acid products requiring a 
temperature higher than boiling. Used for either tin or 
glass containers, they are built with special 2 inch tap- 
ping for cooling under pressure. 

This type Retort, of rounded or concave bottom, is gen- 
erally equipped with floor lugs or legs so that when set into 
position the rounded bottom will not touch the ground level. 


STANDARD EQUIPMENT 
For All Sizes 


6 Heavy forged winged nuts and bolts for 
locking cover 
1—7" straight thermometer—fixed thread 


1—314" diameter combination pressure 
and vacuum gauge 


1—34" safety pop valve 


A K. ROBINS & CO., INC. 


FOOD PROCESSING MACHINERY 
713 - 729 EAST LOMBARD STREET 
BALTIMORE 2, MD. 


Write for copy of our No. 900 Catalogue 
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SOME OF THE 
FOOD PROCESSORS 
WHO USE 
COOK: CHEX 


Because when 
This Spot 


TURNS 
GREEN 


it tells them their 
Food is fully cooked 
- and none overlooked 


Burnham & Morrill Co. 
California Packing Corp. 


More and more food 
processors are using 
Cook-Chex. These sim- 
ple retort tags tolerate 
nothing short of abso- 
lute certainty in telling if 
food is properly cooked, 
and that none has been 
missed in the cooking. 


FREE 
DEMONSTRATION 


TAGS 


Cost of Cook-Chex cer- 
tainty is less than 1/50¢ 
a case. Prove their value 
in your own plant, with- 
out cost. Mail coupon 
today for free demon- 
stration samples and 
complete information. 


College Inn 
Food Products Co. 


The Columbia Conserve Co. 


Concord Foods, Inc. 


Elkhorn Canning Co. 
D. E. Foote & Co. 
Gerber’s Baby Foods 


Gorton-Pew 
Fisheries Co., Ltd. 


Grocery Store Products Co. 
Hunt Foods, Inc. 

Illinois Canning Co. 
LaChoy Food Products 

S. E. Mighton Co. 


Matmor Canning Co. 


Nu-Trishus Products Corp. 
Riviera Packing Company 
Sun Harbor Packing Co. 

Sylmar Packing Co. 


ASEPTIC-THERMO INDICATOR COMPANY 


Dept. 84 5000 West Jefferson Boulevard 
Los Angeles 16, California 


Flease send me all facts on Cook-Chex. Also free demon- 
stration tags, tag holder, and directions. 


Official 
Concern 


Street & No 
City. Zone. State 


: 
eee 
e 
; 
e 
e ‘ 
13 


TO SELL PENNSYLVANIA 
PLANTS 


The previously announced sale of the 
Peach Glen and Chambersburg plants of 
the National Fruit Product Company to 
the Penmarva Corporation will be com- 
pleted on April 15 and the plants turned 
over to the new company on that date. 
National Fruit Product Company re- 
ports that the capacity of their five other 
plants is sufficient to care for a large 
increase in business. Their Winchester, 
Virginia and Martinsburg, West Vir- 
ginia plants have been recently rebuilt 
and enlarged, and those at Strasburg and 
Waynesboro, Virginia and Glassboro, 
New Jersey are capable of increased 
production to keep abreast of demand. 

M. E. Knouse of Peach Glen is actively 
engaged in the mangement of the new 
Penmarva Packing Cooperative, Inc. 


ORANGE JUICE FOR INFANTS 


The Bib Corporation of Lakeland, 
Florida, has developed a new free flow- 
ing strained orange juice for the feed- 
ing of infants as young as two weeks old, 
which has drawn enthusiastic response 
from pediatricians due to the controlled 
Vitamin C or ascorbic acid content, 
which is a necessary factor in an infant’s 
diet. The product which has been ac- 
cepted by the Council on Foods and Nu- 
trition of the American Medical Associa- 
tion, is packed in four-ounce cans by the 
Sasson-King, Ltd. canning plant of Lake- 
land under inspection of the U. S. De- 
partment of Agriculture. 


IN TRANSIT POST 


Irving F. Lyons, traffic manager for 
the California Packing Corp., San Fran- 
cisco, California, has been elected gen- 
eral chairman of the Pacific Coast Trans- 
portation Advisory Board. 


MAINE FISHERIES TRENDS 


Statistics on the fisheries of Maine, 
collected jointly by the Maine Depart- 
ment of Sea and Shore Fisheries and the 
Fish and Wildlife Service show that 1948 
was a record year for the production of 
fishery products and value of catch to 
Maine fishermen. Increased landings of 
herring, rosefish, mackerel, and whiting 
accounted for the large volume, accord- 
ing to a January 1949 report from the 
Service’s Fishery Marketing Specialist 
in Maine. 

Two Maine canneries in the fall of 
1948 put up experimental packs of tuna 
with good results. In addition, some 
smoked tuna was packed by another 
plant. 


NEWS AND PERSONALS 


DIRECT SEEDING OF TOMATOES 


Corneli Seed Company has published 
its third edition of their booklet “Toma- 
toes By Direct Seeding”, which thorough- 
ly explains this method of growing toma- 
toes both for canners and for fresh mar- 
ket shipments. Previous publications of 
the booklet were received with such en- 
thusiasm that the company has now pre- 
pared this more complete report, which 
includes a chapter on varieties and still 
another on pelleted seed. The booklet 
may be had without charge by applying 
to the company direct at St. Louis 2, 
Missouri. 


LIBBY CLOSES PLANT 


Due to a heavy carryover of pumpkin, 
Libby, McNeill & Libby will not operate 
its plant at Eureka, Illinois this coming 
season. Pumpkin is the principle item 
packed in this plant. Other crops from 
this section will be canned at the com- 
pany’s Morton, Illinois plant. 


PRUNE AGREEMENT PROPOSED 

California prune growers are giving 
consideration to a proposal for a market- 
ing agreement for the industry. A three- 
day hearing has been held at San Fran- 
cisco, with T. O. Kluge, general manager 
of the California .Prune and Apricot 
Growers Association, taking an active 
part. Processors’ representatives have 
gone on record as favoring the plan al- 
though assent of this group is not neces- 
sary to enable the authorities to issue a 
marketing order. However, it must have 
the approval of two-thirds of the prune 
growers. 


EXTRACT MANUFACTURERS 
TO MEET 


The Flavoring Extract Manufacturers 
Association will hold its Annual Conven- 
tion at the Drake Hotel, Chicago, May 
16, 17 and 18, with a preliminary meet- 
ing scheduled for Sunday, May 15. 

Dr. Allen A. Stockdale, known interna- 
tionally as the “Pitching Parson”, will 
be a featured speaker at the Opening 
General Session on May 16. Paul S. 
Willis, President of the Grocery Manu- 
facturers of America, will address the 
Convention on Tuesday morning, May 17. 


S & W SALES UP 


S. & W. Fine Foods, Inc., San Fran- 
cisco, California, report that net sales 
for the quarter ended January 31 totaled 
$9,809,794, compared with $8,837,810 in 
the like quarter a year earlier. For the 
nine months to January 31 sales totaled 
$27,778,074, against $24,842.466 for the 
period the year before. 
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FREEZERS BACK TO CHICAGO 


The National Association of Frozen 
Food Packers, Wholesalers and Preservy- 
ers will return to Chicago for their An- 
nual Convention in 1950. Next year, 
however, the meeting will be held at the 
Congress Hotel rather than the Stevens, 
and it is expected that it will closely fol- 
low the convention of National Canners 
Association. No exhibition will be spon- 
sored by the frozen food packer. next 
year. 


PUSHING PEACHES 

The Cling Peach Advisory Board, San 
Francisco, California, has launched a 
six-week spring merchandising campaign 
making use of the largest list of news- 
papers since the organized advertising 
effort got under way. The American 
Dairy Association and the Ralston Pur- 
ina Company are co-operating in the 
campaign. 


GLASS CONTAINERS 


Shipments of glass containers in Janu- 
ary 1949, showing only a slight change 
from the December 1948 level of ship- 
ments, amounted to 6,481,000 gross, ac- 
cording to preliminary figures released 
by the Bureau of the Census, Depart- 
ment of Commerce. This total was about 
180 thousand gross above the previous 
month’s shipments but was 13 percent 
less than the 7,418,000 gross shipped in 
January 1948 and only 62 percent as 
large as shipments in January 1947. 
For individual types of containers, there 
were no significant changes in shipments 
compared with the previous month. Ship- 
ments for export, however, dropped from 
274 thousand in December to 206 thous- 
and in January, a decrease of 25 percent. 

Production of glass containers in Jan- 
uary equaled 7,388,000 gross, an increase 
of 9 percent over December. Stocks on 
hand on January 31 totaled 9,643,000 
gross, 10 percent higher than the 8,745,- 
000 gross on hand a month earlier and 
12 percent higher than the 8,380,000 
gross in stock on January 31, 1948. 


NEW PLANT FOR STALEY 


A. E. Staley Manufacturing Co. plans 
to replace the firm’s pioneer soy be«n oil 
expeller plant just completed in 1/45 at 
Decatur, Illinois, with a new and modern 
solvent extraction plant, at a cost of 
several million dollars. The new plant 
will be erected on the site adjacent ‘o the 
company’s present extraction plant. It 
will not increase the total soy bean pro- 
cessing capacity, but will rather ycplace 
an old process with a newer and more 
efficient one. Higher oil price leve!s and 
acute competition have made the large 
expeller plant uneconomic to operate and 
hence the necessity for the installa‘ ion of 
a newer and more efficient process. 
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Now the Power Unit Becomes 
Integral Part of the CRCO Viner 


FOR SINGLE OR DOUBLE INSTALLATIONS 


Better Transmission -- Economy --Less Delays 


After several seasons of grueling operation under practically 
every condition that can be encountered in vining, CRCO 
presents a built-in power unit to be supplied with new 
Viners or to be installed on Viners in the field. | 


This unit offers greater economy to the operator .. . eli- 
minates the necessity of separate power units in multiple 
installations . . . does away with slipping belts in bad 
weather . . . reduces operating costs because it gives 
better transmission with less power loss. 


The Power Unit consists of engine, mounting bracket, motor 
pulley, belts and adaptor-flanges for Viner pully. Can be 
used for single drive as shown in the upper picture, or 
cross-drive as illustrated below. 


Ready for immediate delivery. Send for spina CHISH OLM-RYDER COm. 


OF 


specifications and prices. Everything 


HE-FOOO PROCESSOR 


MANUFACTURERS OF 


56 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 

LE . with Keg or Veneer top hoop and Galvanized 
a ee =e) Metal or Wood Veneer bottom hoop are the 
) 7 jh me ia | |. best quality we have made in our 54 years of 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
\ SOLUTION to help control 

flat sour bacteria in toma- | 
BALTIMORE, toes and to lengthen the 


useful life of hampers. 
Write for Full Information | 
5/8 Tomato Field Basket 2 


CANNED. 
Planters Manufacturing Company, Inc. 
Portsmouth Virginia 
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NEWS — PERSONALS 


SAMPLE CUTTING SHOWS 
PROGRESS 


The Annual Fruit and Vegetable Cut- 
ting of the Canners League of Califor- 
nia, held in connection with the meeting 
at Santa Cruz, the second week in 
March, indicated an improvement in 
most lines over the showing of recent 
years. There were displayed in the 
spacious Casino 1,011 commercially pack- 
ed cans of fruits and 444 cans of vege- 
tables, taken at random from warehouse 
stocks of the 1948 pack of members. 
Fruits were shown on March 9, and in- 
cluded apricots, cherries, figs, fruit cock- 
tail, fruits for salad, clingstone peaches, 
freestone peaches and pears. Vegetables 
were displayed the following day and 
these included asparagus, green beans, 
spinach, tomatoes, tomato juice and to- 
mato paste. 


The cutting was well attended and the 
samples carefully examined by commit- 
tees composed of qualified representatives 
selected from League membership. In 
order to maintain uniformity in rating 
the samples, only one new member was 
appointed to each judging committee this 
year. Most of the committees were com- 
posed of three members, but three com- 
mittees having large numbers of samples 
to judge, carried five. 

In reporting on the results of the judg- 
ing, the committees were particularly im- 
pressed with the packs of asparagus, 
spinach and tomato paste. In fruits, 
apricots, cherries, pears, fruits for salad 
and sliced cling peaches, were considered 
outstanding. 

The lively interest and discussion 
among canner representatives present 
again demonstrated the value of the an- 
nual cutting in contributing to quality 
improvement of the California pack of 
canned fruits and vegetables. 


MYCOLOGY SHORT COURSE 


The Biology Department and the Tech- 
nical Extension Division of Purdue Uni- 
versity, Lafayette, Indiana, will offer an 
Industrial Mycology Short Course July 
11 to 23 under the direction of Dr. C. L. 
Porter. The program for the morning 
sessions calls for a one hour lecture 
period and a three hour laboratory 
period. The lecture subjects and cor- 
responding laboratory projects are as 
follows: “Techniques of Mold Examina- 
tion” and “Micrometry”; “Structure and 
Classification” and “Mucorales”; “Mu- 
corales’, lecture and laboratory; “As- 
comycetous Molds”, lecture and labora- 
tory; “Yeasts” and “Aspergilli’; “As- 
pergilli” and “Pennicillia”; ‘Penicillia” 
and “Imperfect Molds”; “Fungi Imper- 
fecti” and “Unknowns”; “Economic Im- 
portance” and “Unknowns”; and “Cen- 
tral” and “Unknowns”. The last morning 
session will be devoted to a round table 
discussion. 
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The afternoon sessions will be devoted 
to a course in “Physiology of the Fungi”. 

During three or four evenings of each 
of the two weeks special lectures will be 
given on such topics as “Medical Mycol- 
ogy”, “Fermentation”, “Genetics” and 
“Industrial Controls’. Speakers for 
these lectures will be practicing indus- 
trial mycologists. Further information 
relative to the course may be obtained by 
directing inquiries to Merle M. McClure, 
Coordinator of Adult Education, Tech- 
nical Extension Division, Purdue Uni- 
versity, Lafayette, Indiana. 


OREGON STATE FOOD 
TECHNOLOGY GRADS 


An attractive brochure, “Graduating 
Food Technologists of 1949” has been 
published by senior students in the Food 
Technology Department at Oregon State 
College. This is the third year that this 
effective “job application” booklet has 
been sent out to the food processing and 
allied industries. Agricultural experi- 
ment stations and food technology de- 
partments in other states have also re- 
ceived a copy of the senior brochure. 


Pertinent information corcerning each 
of the 27 men in the brochure is given. 
Each man has his picture on one page 
with data relating to his age, marital 
status, education, experience, work pre- 
ferred and date of availability. 


The brochure also contains informa- 
tion in the curriculum in food technology 
at Oregon State. A letter from Profes- 
sor E. H. Weigand, department head, to 
members of the food and allied industries 
fills the center spread of the brochure. 
On this letter page is a preliminary 
sketch of the proposed million dollar 
laboratory for food technology which the 
department is hoping to have to take 
care of its expanding student enrollment 
and its research program. The staff of 
the department is listed on the back 
cover of the brochure. 


Copies of the brochure are available to 
anyone who writes into the Food Tech- 
nology Department, Oregon State Col- 
lege, Corvallis. 


OPPOSE FISH CONTROLS 


Commercial fishing interests in Cali- 
fornia have gone on record as opposing 
the granting of further regulatory pow- 
ers over their industry to the California 
Fish and Game Commission. Roy Beaton, 
of the Southern California Fish Canners 
Association, declared the position of the 
industry in a meeting of the Assembly 
Fish and Game Committee at Sacra- 
mento. A bill to prohibit possession of 
spiny lobsters in the off season drew 
strenuous objection from the industry. 
The aim of the bill was to curb the illegal 
taking of lobsters and their entry into 
California ports under the claim that 
they were taken in Mexican waters. 
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CONTINENTAL CAN INCOME up 


Continental Can Company, Inc. and 
wholly owned subsidiaries reports con- 
solidated net income for the year ended 
December 31, 1948, of $14,811,562 which, 
after dividends on the $3.75 cumulative 
preferred stock, was equivalent to $4.51 
a share on 3,158,601 common shares out- 
standing. This compares with net income 
in 1947 of $12,809,543 or $3.88 a share, 
after preferred dividends, on 3,157,781 
common shares outstanding at December 
31, 1947. Before providing for income 
taxes, 1948 income amounted to $23,711, 
562 compared with $20,559,543 in 1947. 
Sales and operating revenues for the 
year were $319,721,944 as compared with 
$266,431,629 in 1947. 


The balance sheet as of December 31, 
1948 showed current assets of $106,565,- 
083 and current liabilities of $34,282,386, 
an excess of $72,282,697 in assets over 
liabilities. 

In his annual report to stockholders, 
Hans A. Eggerss, president, _ said: 
“Every effort is being made to keep 
prices for the Company’s products as 
low as possible in spite of constantly in- 
creasing costs. At the beginning of 1948 
prices of metal cans were advanced an 
average of about 14%. Approximately 
10% was required to cover the increased 
price which the Company had to pay ef- 
fective January Ist, 1948 for tin plate 
and other tin mill products. The balance 
of the increase helped to offset in part 
some of the other increased costs of the 
Company. 


“Similarly at the beginning of 1949 it 
was necessary to raise metal can prices 
a further 10% on the average, of which 
about 8% resulted from an increase in 
plate prices the first of the year. After 
providing for the increased cost of plate, 
the remaining portion of this latest price 
increase will offset less than half of the 
higher costs of wages, salaries, miscel- 
laneous materials, freight and_ other 
operating charges incurred since the be- 
ginning of 1948.” 


GLUTAMATE BULLETIN 


A. E. Staley Manufacturing Company, 
Decatur, Illinois, has issued a brochure 
giving information on the use of mono- 
sodium glutamate in the preparation of 
processed foods. The brochure makes 
suggestions on the use of the products in 
meats, poultry and fish, soups anc chow- 
ders, canned vegetables, potato chips, 
cheese and other products. The company 
has also prepared a technical dai. sheet 
for the use of chemists and foo tech- 
nicians which describes the ; hysical 
properties and shows st: uctural 
molecular formula of both the parent 
glutamic acid and the monosodi'm salt 
of glutamic acid. Either the brochure 0 
data sheet, or both, can be obtained di- 
rect from the company. 


March 23, 1949 


9 
: gl 
to 
a sn 
in 
m 
st 
to 
It 
a 
lr 
he 
in 
thy ar 
F 


T. M. REG. U. S. fe. 


WIDE LABELING RANGE 
55° F - 130° F 


Why complicate your inventory? By using 
Darex Pick-up Cement 382X, you need 
only one cement for all but unusually cold 
labeling conditions. 382X is non-blocking 

. light amber color. Immediate ship- 
ment in handy, durable lever packs. 
Write today for free test sample. 


DEWEY ano ALMY CHEMICAL CO. 
CAMBRIDGE 40, MASSACHUSETTS 


A TWO-JOB UNIT 


Adds Efficiency and Capacity to 
Production Lines 


A Necessity for Better Packs 
of Peas or Lima Beans 
at Greater Profits 


They thresh the peas more thorough- 
ly out of the vines and reduce break- 
age during the hulling process. They 


improve the quality of the pack because 
the peas saved are the most tender 
ones that are in the pods, and because 


® The Langsenkamp Man- 
gler-Pump breaks and tears 
tomatoes into shreds and 
small pieces as they feed 
into its hopper from trim- 


they very efficiently thresh young and 
tender peas. 

The reasons for these large and im- 
portant savings are due to many ex- 


ming belt, releasing the 

juice and creating a raw 

stock than can be pumped 

to the next production unit 

It prepares stock for faster 

and more effective hand- 

ling by pulpers, extractors, Vv 
hot-break units, kettles and preheaters. Pre-breaking and pump- 

ing raw stock increases production volume and is more efficient 
and more economical than elevating whole tomatoes. 


F. 4. LANGSENKAMP COMPANY 
227.235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


We! Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Jregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
Po and, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 
Ne ‘neastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. ® Tri-States: TOM 
sY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 

len, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 
tes  GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 


clusive features. 


FRARFR 


MACHINE. 
Green Pea Hulling Pion 


EQUIPMENT KEWAUNEE 
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WEEKLY REVIEW 


Market Quiet As Brokers And Principals 

Confer In Chicago—Pea Acreage Might Be 

Less Than Planned—Stocks And Shipments 
Of Beans, Tomatoes, Cherries. 


CONVENTION TALK — With both. 


canners and brokers busy in Chicago last 
week, actual volume of business done 
during the period was bound to be small. 
The air was heavy with non-reportable 
rumors and it’s hardly likely that specific 
actions properly verified will be avail- 
able before another week or two. Feel- 
ing the pulse of so large a group might 
also be termed a dangerous proposition, 
but it was fairly evident that, in general 
at least, the Western boys are pretty 
glum and the Eastern half is more keen- 
ly aware of the freight advantage they 
enjoy. Too, it seemed fairly certain that 
pea acreage would be cut from ‘previous- 
ly announced intentions to plant. From 
what we hear also, it will be up to the 
canner to do his own cutting this year 
as farmers seem to be “willin” at price 
reductions of some $5 to $10 on peas, $3 
to $7 on corn and similar reductions on 
tomatoes. One very reliable party in- 
formed us that a large midwestern can- 
ner decided only last week not to oper- 
ate on peas in the three of their Illinois 
plants and one in Wisconsin. 


STOCKS — With little or no change 
foreseen in distributors’ buying policy, 
canners are watching stock figures very 
closely. N.C.A. figures show that over 
40% more green and wax beans were 
shipped during January ’49 than the 
same month a year ago. Shipments for 
this year amounting to 1,388,990 cases as 
compared to 964,897 cases a year ago. 
It is interesting to note also that nearly 
30% of the 3% million cases held Feb- 
ruary 1 were wax beans (1,020,228 
cases) and that 65% of them were held 
in the Northeastern States. 


The figures on tomato stocks substan- 
tiate recent statements that buyers are 
showing a preference for Eastern stocks. 
During January 796,783 cases moved out 
of Eastern canners’ warehouses, while 
665,757 came out of the Midwest, and 
446,388 cases from the Coast. Total Jan- 
uary shipments of 2,290,714 cases is 
nearly 85% over the 1,269,294 cases ship- 
ped the same month a year ago. Stocks 
in canners’ hands February 1 were about 
2% million cases more than a year 
ago, or 9,743,100 cases compared to 
7,286,216 last year. On January 1 dis- 
tributors’ stocks were some 2 million 
cases less than a year ago. 

According to the same authority there 
were but 280,519 cases red pitted cher- 
ries in canners’ hands March 1, 1949. 
Shipments for February amounted to 
168,732 while total shipments for the 
season, July 1 to March 1, were 3,271,691. 
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MARKET NEWS 


NEW YORK MARKET 


Extreme Quiet Prevails—Acreage Contract- 
ing In Full Swing—Citrus Continues Strong 
—tLenten Fish Demand Conspicuously Ab- 
sent—Cocktail Weak—Peaches Routine— 
Preserves And Jams Off — Tomato Stocks 
Light—Corn Upset—Peas Improve Slightly. 


By “New York Stater” 


New York, March 25, 1949 


THE SITUATION—An extreme 
“quiet” prevailed in the canned food 
market last week. Hardly any other 
development was to be looked for with 
the bulk of the trade attending the con- 
vention meetings of the National Food 
Brokers Association at Chicago. How- 
ever, even without this the indications 
pointed to a continuation of- routine 
trade operations with buyers held cer- 
tain to follow their previous moves of 
purchasing only as requirements made 
it necessary. There was not much change 
in the price picture, and despite the ab- 
sence of trade, the list generally was 
maintained. A few upturns probably 
were offset by just as many declines so 
that in the aggregate the market re- 
mained about the same as a week or so 
ago. 

Many buyers, traders stated, appeared 
confident that they will be able to obtain 
supplies as requirements make it neces- 
sary and with the uncertain economic 
situation, as they see it, will not enter 
the market for important stock accumula- 
tions. Traders realize that as long as this 
attitude prevails, the markets are certain 
to remain quiet. Many markets are not 
any too well supplied, and there remains 
the possibility of shortages before the 
new packs develop, but so far these 
threats have not been sufficient to change 
the buying trend. 


THE OUTLOOK—While the bulk of 
the trade interests feel that there is 
nothing in the market future, at least 
covering the next six months to indicate 
any major price decline, they likewise, 
feel that in the absence of special de- 
mand from the larger operators, the 
market likewise, may not advance to any 
extent. Recent estimates point to moder- 
ate inventories sufficient alone to bring 
about price stabilization. 


New pack time is not so far away. 


Peas will be rolling in a few months and. 


then follows one major pack after the 
other. Acreage contracting goes on a 
pace, and to date the scattered reports 
indicate it is coming a good deal easier 
with slightly lower prices obtaining over 
last year. 

There should be considerable interest 
on the part the Tri-States will play this 
year in this respect now that some of 


THE CANNING TRADE 


the major canning plants are located in 
this section and the move for market 
control gains headway. Up to a few 
years ago the West Coast was an im- 
portant market distributing point to the 
East for vegetables, as well as fruits, 
However, high freight rates, production 
charges, and other costs entering into 
production has apparently forced a 
change. Many consumers in the past few 
years sought supplies from markets 
nearer home and this year promises to 
see more of this class of demand, it was 
said. 


CITRUS JUICES—New season highs 
were recorded for fancy blended and 
and grapefruit juices, while orange juice 
continued strong at an unchanged level. 
This price move was initiated by a major 
Florida packer and quickly followed by 
other sellers. Blended juice, 2s was 
quoted at $1.05, 46 oz. at $2.40 and 10s 
at $4.70, f.o.b. cannery, for sweetened 
and unsweetened, while grapefruit juice, 
2s were priced at 87\4c¢, for unsweetened, 
$1.95 for 46 oz. and $3.90 for 10s. On 
sweetened, the asking level was 90c, 
$2.00 and $4.00 respectively. Orange 
juice was maintained at $1.17% and 
$2.75 for 2s and 46 oz., while 10s were 
priced at $5.50. Some sellers were en- 
tirely withdrawn on segments, but were 
offering fancy orange sections at $2.10 
and fancy citrus salads at $1.95, f.o.b. 
Tangerine juice was at the high of the 
season and offered at $1.12% for 2s and 
$2.65 for 46 oz. 

Unsold stocks of grapefruit juice, 
sweetened and unsweetened, as of March 
5 were 2,275,000 cases; orange juice, 
2,442,000 and blended 1,315,000 cases. 
Raw fruit delivered to canneries reached 
the basis of $1.85 per box and grapefruit 
juice, 80c f.o.b. Freezers and fresh mar- 
ket competition for supplies was _ re- 
ported as extremely keen. 


CANNED FISH —There may have 
been a period in previous years, when 
the Lenten season was a sign of activity 
in the canned fish market. This year, 
such is not the case. In fact the demand 
for the various grades, is about as slow 
as it can get without coming to a com- 
plete halt. Meanwhile, there was some 
easiness to chum salmon, with offerings 
on the basis $16.50 case, f.o.b. West 
coast, but offsetting this trend was the 
firmness of reds at $27.00 a case and 
pinks at around $24.50 to $25.00 a case, 
f.o.b. Stocks of the latter are extremely 
small. Tuna fish continues to be al up- 
set market, with Eastern and foreign 
competition felt against an extremely 
slow demand. West Coast canners were 
maintaining their schdeules. These in- 
cluded light meat fancy tuna at $15.75 
and standard at $15.00, both prompt 
shipment, f.o.b. So far the demand for 
California pilchards remained slow, with 
some sellers reported shading $8.00 and 
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MARKET NEWS 


others maintaining schedule as high as 
$10.00 for ovals, 1s, tomato or mustard 
sauce. There is little Pacific mackerel 
available and West Coast reports said 
that buyers were paying $8.00 a case for 
any offerings worth while. 


CANNED FRUITS—As expected the 
stock of fruit cocktail proved to be more 
than the market could absorb. Prices 
declined and were established at the low 
of the movement. A leading California 
canner offered on the basis of $3.25 a doz. 
for 2'2s a reduction of 40c a doz., while 
on 303s, the market was 25c lower at 
$2.00, f.0.b. The cut was believed to have 
brought the selling schedule close to the 
1948 cost basis. Competition was de- 
cidedly keen and some of the smaller 
packers were reported as offering this 
fruit out at even lower prices. Mean- 
while cling peaches were reported as firm 
and this selling schedule has not been 
disturbed for some time. The trading 
has not been large, yet there has been a 
persistent demand, at least sufficient to 
keep the pressure off the market. On 
2's choice, sellers asked $2.50 to $2.55 
and standard 2%s at $2.30 to $2.40. No 
other fruit changes developed. However, 
West Coast advices again took a pessi- 
mistic view of the future price trend as 
regards all fruits and there were some 
messages pointing to the possibility of 


a sharp packer cut in prices to be paid 
to growers. Just how the latter will react 
to such a move remains to be seen. The 
argument, from the packer standpoint, 
is that fruits are above many consumer 
ideas and that with the prospects of a 
heavy carryover of fruit cocktail, cur- 
tailment not only of that pack, but other 
packs may be necessary. 


PRESERVES AND JAMS—Slowness 
of demand and pressure to sell accumu- 
lated stocks brought price reactions cov- 
ering many products. The following is 
the new schedule named by a leading 
West Coast canner, all per doz. f.o.b. 
cannery, covering featured brands, No. 
1 Glass: Apricot and apricot pineapple, 
$1.524%2; Peach and peach pineapple, 
$1.40; de luxe plums, $1.25; boysenberry 
jam, $1.65; loganberry jam, $2.25: In 
glass, 303s, boysenberries, $2.40 per doz. 
and raspberry preserves, glass, 303s, 
$2.45 per doz. 


TOMATOES — Some Tri-State can- 
ners were reporting holding standard 2s, 
for $1.32%, while others were said to be 
shading this schedule. Quantity remain- 
ing unsold was reported as small. Some 
New York State canners were offering 
extra standards 2s, around $1.45 and 10s 
at $7.75. A few reports stated that to- 
mato juice was reported as moving bet- 


ter and that a market influence was the 
advancing citrus prices. However, Fancy 
46 oz. was offered, f.o.b. mid-west around 
$1.90. 


CORN—The market was again upset 
and there was price shading underway 
in view of the large holdings and absence 
of special demand. Fancy whole kernel 
golden, 2s, f.o.b. mid-west was offered 
around $1.60 and cream style golden 2s, 
slightly below this schedule. 


PEAS—tThe market was reported as 
in somewhat better position, with de- 
mand improved a little and absorbing 
a fair share of the supply of standards. 
Standard sweets, 2s were reported as 
minimum around 90c. New York State 
canners asked $1.20, f.o.b. for ungraded 
2s, extra standard sweets. 


CALIFORNIA MARKET 


Normally Active—Prices Named For New 
Pack Spinach—Fruit Cocktail Prices Lower 
—Salmon Sales Lag—High Prices Slow Tuna. 


By “Berkeley” 
Berkeley, Calif., March 25, 1949 


CONDITIONS — The canned _ foods 
market is running along fairly smoothly, 


LABELERS 


SPEED 
CASE 
PACKERS 


MODEL PCE —one layer with each plunger stroke 


BURT MACHINE CoO. 


HIGH SPEED «t low cost! 


(THE BURT CASE PACKING PRINCIPLE) 
Over 30 years experience in the development and manufacture of pow- 
er driven packers, provides users of Burt Case Packers with the most 
effective packer for specific needs. 


Cuts labor costs 1/3 


No blades, knives or fingers 


Eliminates denting and label scars 
Higher production, lower operating costs 


New drop shelf type of separator 
Cases filled while in horizontal position 


MODEL PCD-—two layers with each plunger stroke 


401 E. OLIVER STREET 
BALTIMORE 2, MD. 
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MARKET NEWS 


despite a trend toward lower prices on 
some items. Distributors seem to be ad- 
hering quite closely to their policy of 
buying for immediate needs only and are 
following this up by having it apply in 
like manner to ordering out stocks pur- 
chased months ago. California has had 
another splendid rain, with the precipita- 
tion commencing to approximate normal 
in some districts. Warmer weather has 
also made an appearance and growing 
crops are making good progress. So far, 
ceciduous fruits have not been injured 
by frost. 


DRY BEANS—The California dry 
bean market continues to be quiet, with 
canners and dealers buying stock only 
as needed. Most growers are holding 
supplies firmly under support loans or 
purchase agreements, but these prices 
are much lower than the market a few 
months ago. Holding of Small Whites, 
in which canners are especially inter- 
ested, are larger than usual and most 
sales are at $8.25 per 100 pounds. Baby 
Limas are to be had at $8.30. 


SPINACH—Opening prices on Spring 
pack spinach have been named by sev- 
eral operators and these do not vary 
much from the spot prices that have been 
prevailing on last year’s pack. Some 
lists run a little lower. In general, of- 
ferings are priced at $1.30 for No. 2, 
$1.60 for No. 2%s and $5.15 for No. 10s. 
Most lists are of the tentative kind, 
guaranteed against decline. An_ in- 
creased acreage over last year is indi- 
cated. 


FRUIT COCKTAIL—The past week 
has been marked by quite a general 
lowering of prices on fruit cocktail, cen- 
tered largely on No. 303 and on No. 2'%s 
sizes. The California Packing Corpora- 
tion has lowered prices on its featured 
line to $2.00 on No. 303 and to $3.25 on 
No. 2%s. For the latter it represents a 
reduction of 40 cents a dozen. Several 
other canners have named corresponding 
prices, but still others have made reduc- 
tions to $1.90 and $3.05, respectively. 
Many hold that the new prices are as 
low, or lower, than those that can be 
named on new pack next fall, even tak- 
ing into consideration lower prices to 
growers for fruits. The California Pack- 
ing Corporation has also come out with 
revised prices on some items in berries, 
preserves and jams. Boysen berries are 
now quoted at $2.40 for No. 303 glass 
out of the Pacific Northwest and $2.50 
out of California. Apgicot preserves in 
1 lb. containers are’*now quoted. at 
1.52%, with apricot-pineapple at the 
same price, with peach and peach-pine- 
apple at $1.40 and De Luxe plums at 
$1.25. Boysenberry jam is priced at 
$1.65 and Loganberry jam at $2.25. 


OTHER FRUITS—Fruits are moving 
about in recent weeks, with prices well 
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maintained, except when distress lots are 
moved. Prices on these vary with the 
seller and the need for ready cash. It 
is very difficult to quote minimum prices 
and none are so low but that there are 
rumors of others still lower. On some 
items there is not enough to go around, 
with these including almost the entire 
pineapple list. Most canners could sell 
more if immediate delivery could be 
made. Cherries promise to be very 
closely sold up before the new crop comes 
along, along with most items in peaches. 
Apparently, a lot of cherries went into 
brine, with offerings of the barreled 
product being made from many new 
sources. 


TO SELL PLANT—Fitting in closely 
with the market situation is the an- 
nouncement from Safeway Stores, oper- 
ating the Sutter Packing Company, with 
a large plant at Palo Alto, Calif., that 
this is to be closed. Efforts will be made 
to sell the plant as a processing unit, and 
failing that, dispose of it piecemeal. Two 
reasons have been put forward for this 
decision, one being that because of its 
“poor location from a standpoint of fruit 
supplies” it was costly to operate; the 
other being that competitive conditions 
in the canned fruit market enable the 
retail chain to purchase needed stocks 
for less than it cost in the operation of 
its own plant. 


SALMON — There have been com- 
plaints from some quarters that distribu- 
tors have been very slow in stocking up 
on canned fish for Lenten requirements, 
but several canners of salmon advise 
that they are quite closely sold up, ex- 
cept on chums. The latter are to be had 
in quantities at $18.00 a case, although 
some are held higher. In fact, one can- 
ner is holding chum salmon at $22.00, 
basing this, in a measure on the superior 
quality of the fish. It is known that 
plans are under consideration for short- 
ening the fishing season in some im- 
portant areas and for doing away with 
the use of fish traps, both of which 
could contribute to a reduced pack this 
year. 


HERRING—The herring season in 
British Columbia waters has come to an 
end for 1948-49, with an output of 92,815 
cases. This was from a catch of 189,251 
tons, the largest in years. 


TUNA—California tuna is less active 
than usual for this time of the year, with 
buyers operating on a strictly hand-to- 
mouth basis. Retail grocers note price 
resistance to canned tuna and say that 
lower prices is the only cure. Canned 
fish from Mexico and Peru is to be seen 
more and more on _ grocers’ shelves. 
Canned abalone from Mexico is attract- 
ing attention in the California market, 
where the abalone is an esteemed del- 
icacy. This is offered at $16.50 a case. 
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GULF STATES MARKET 


The Effect Of Lent On Seafoods—Shrimp 
Production Off—I.C.C. License Not Needed 
To Transport Shrimp — Oyster Production 
Increases—Hard Crab Production 
Starts Slowly. 


By “Bayou” 


Mobile, Ala., March 24, 1949 


LENT—We are now midway of Lent 
which ends on Easter Sunday, April 17, 

To what extent Lent has so far boosted 
the sale of seafood is difficult to say, but 
when one takes into consideration the 
millions of people in the United States 
that have observed Lent and abstained 
from flesh meat on Wednesdays and Fri- 
days and substituted seafood in its place, 
it is reasonable to assume that the 
boost has been considerable. 


The cold storage holdings of frozen 
shrimp as reported by all Market News 
offices shows that there was a drop of 
377,750 pounds in the amount of shrimp 
in cold storage the week ending March 
11, 1949 over the previous week and a 
drop of 320,380 pounds the week ending 
March 18, 1949 over the previous week, 
making a total drop of 698,130 pounds 
the past two weeks of Lent. Of course, 
the entire amount of decrease of hold- 
ings of frozen shrimp may not be at- 
tributed to the increased consumption 
caused by Lent, because some of the drop 
may be occasioned by a drop in produc- 
tion, but it is safe to say increased de- 
mand brought about by Lent has been a 
major factor. 


It is obvious that the amount of fresh 
shrimp produced during the past two 
weeks has not been sufficient to supply 
the raw market and the dealers have had 
to withdraw from the cold storage hold- 
ing of frozen shrimp to fill their orders. 
The consumption of other seafood no 
doubt has been increased in a similar 
manner as shrimp. 

Years ago, before the advent of public 
cold storage, the seafood producers and 
markets throughout the country were at 
the mercy of the elements for their sup- 
ply of seafood, but now with the present 
modern public cold storage facilities, sea- 
food is being frozen and stored away 
during the months of surplus production 
and withdrawn from the freezers in the 
months of light production or no pro 
duction at all, therefore the market is 
well supplied with fish and other scafood 
in season and out of season. 

On the other hand, a housewife with 
her pantry stocked with some c:ns of 
seafood need not ever worry when a fast 
day comes around, because with the aid 
of a can opener she can quickly and 
economically prepare a delicious shrimp 
or crab meat cocktail or salad, besides 
omelet, fried, creamed, stewed or gumbo. 
Then there are the canned oyster, tuna, 
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salmon and sardines that can be served 
in a number of delicious ways. 

SHRIMP—There was a drop of 594 
barrels of shrimp last week over the 
previous week as 2,569 barrels were pro- 
duced the previous week and 1,975 bar- 
rels last week. The canneries too re- 
ceived 100 less barrels shrimp last week 
than the previous one. 

Not many boats are now trawling for 
shrimp, but the majority of them are 
tonging oysters, which is more profitable 
for them at present. 

Landings of shrimp for the week end- 
ing March 18, 1949 was as follows: 

Louisiana, 800 barrels, including 152 
barrels for canning; Mississippi, 480 
barrels, including 30 barrels for can- 
ning; Alabama, 20 barrels; Florida 
(Gulf Coast), 48 barrels and Texas, 627 
barrels. 

Cold storage holdings of frozen shrimp 
as reported by all Market News offices 
last week decreased 320,380 pounds and 
were approximately 1,468,320 pounds 
less than four weeks ago. Total hold- 
ings were approximately 1,649,730 
pounds less than one year ago. 

The canneries in Louisiana, Missis- 
sippi and Alabama reported that 1,052 
standard cases of shrimp were canned 
during the week ending March 12, 1949, 
which brought the pack for the season to 
374,762 standard cases. 


“TRANSPORTATION OF SHRIMP 
BY QUALIFIED UNLICENSED 
TRUCKS” 


The following is quoted from the U. S. 
Fish and Wildlife Service: 

“The Chairman of the Interstate Com- 
merce Commission in a reply dated 
March 14 to an inquiry from the associ- 
ate solicitor of the Department of Agri- 
culture concerning the decision in the 
Chester Martin Love case, 77 F Supple- 
ment 63, stated: ‘The Commission has 
concluded that it will not seek review of 
this decision and will attempt to follow 
it nation-wide, so far as concerns the 
transportation of shrimp.’ 


“As a result of this action, shrimp may 
now be transported by motor vehicles not 
licensed by the Interstate Commerce 
Commission if such motor vehicles are 
not used for carrying, for compensation, 
any passengers on property other than 
exempt property as defined in Section 
203(b) (6) of the Motor Carrier’s Act 
and subsequent decision of the Interstate 
Commerce Commission.” 


OYSTERS—Production of oysters in- 
creased 1,909 barrels last week over the 
previous one, as 35,626 barrels were pro- 
duced last week and 33,717 barrels the 
previous one. The canneries received 
1,086 more barrels of oysters last week 
than the previous one. 


Landings of oysters for the week end- 
ing March 18, 1949 were as follows: 


Louisiana 24,601 barrels, including 19,- 
289 barrels for canning; Mississippi 
7,684 barrels, all for canning; Alabama 
2,734 barrels, including 1,550 barrels for 
canning; and Florida (Gulf Coast) 607 
barrels. 


The canneries in Louisiana, Missis- 
sippi and Alabama reported that 12,317 
standard cases of oysters were canned 
during the week ending March 12, 1949, 
which brought the pack for the season to 
98,213 standard cases. 


HARD CRABS—While crab produc- 
tion has started in Mississippi, Alabama 
and Apalachicola, Fla., yet it will be a 
few weeks before volume operations will 
get under way. 


However, Louisiana produces crabs 
the year round and there were 62,160 
pounds hard crabs produced in that area 
last week and 61,439 pounds the previous 
week or an increase of 721 pounds last 
week over the previous week. 


Prevent great loss from decay in trees 
by harvesting defective trees before de- 
cay makes them usless. Avoid injuring 
standing trees during logging operations. 
Keep fire out of woods. Do not let live- 
stock graze in the woods. 


there are finer servings at 
bigger savings ...and each 
product Quality-Controlled 
and Quality-Guaranteed to 
give complete satisfaction. 


PHILLIPS PACKING CO., INC., 
Cambridge, Md. 


Order now from— 


No better tomato seed can be purchased regardless of price. 
* Certified Indiana Canners Association 


Indiana Baltimore 
Indiana Rutgers 
TOMATO SEED 


$3.00 per Ib. F. O. B. Shipping Point 


INDIANA CANNERS ASSOCIATION, INC. 
424 Illinois Building 
The Association’s contribution to better quality tomatoes. 
% Certified by Purdue University and the State of Indiana. 


INDIANAPOLIS, INDIANA 


Patented 
Write for Catalogue and further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


MORRAL DOUBLE CORN HUSKER 
With either steel or rubber 
Husking Rolls 


MAKE ALL YOUR CORN FANCY 
WITH THE MORRAL COMBINA- 
TION CUTTER & COMMINUTING 
MACHINE FOR OVER-MATURED 
CORN 


The latest and easiest adjusted 
machines manufactured 
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NATIONAL FOOD BROKERS 


CONVENTION—Cont. 


(Continued from page 9) 
ROGERS POINTS OUT 
OPPORTUNITY 


Few men in the industry have spoken 
to more audiences than Watson Rogers, 
President of the Brokers Association. 
While we have personally noted a stead- 
ily increasing warmth in the reception 
accorded this gentlemen, certainly he 
never spoke under more favorable cir- 
cumstances. 


“Never before have the sales oppor- 
tunities been as great for food brokers as 
they are now. With effective low cost 
distribution the urgent need of so many 
companies, the food broker today has 
practically unlimited possibilities—if he 
does his job well,” he said. 


Mr. Rogers called on members to com- 
tinue their efforts at constant improve- 
ment. Pointing to the sales accomplish- 
ments of the past year he declared that 
the organization was very happy over 
the progress that had been made. He 
added, however, that “we realize there 
is still more business—and, I might add, 
big business— that should switch to food 
brokers’ services. Some of these firms 
already realize that there is no question 
about the superiority of the fundamental 
principles of the food broker method of 
selling. It has established its rightful 
place as the economic and_ efficient 
method of selling for hundreds of years. 
But, just how far we expand our activi- 
ties will depend entirely on the opera- 
tions of all of you.” 


He claimed a new record of business 
for food brokers in the past year, saying, 
“it seems that once again there are more 
food people interested in the services of 
food brokers than ever before, and we 
feel sure the records will show that there 
are more principals selling more food 
through more NFBA members than ever 
in the history of the brokerage business. 
This program must continue, and it will 
continue if each of us does his job effici- 
ently.” 


Elsewhere in his report the food brok- 
ers’ President turned again to the im- 
portance of the performance of each in- 
dividual broker. He said, “when your 
principal judges that performance he 
generally regards it as good or bad. But 
have you ever considered what makes the 
difference between the two? It really is 
just a little extra something. By just 
a little extra effort some members have 
gained the reputation of being outstand- 
ing. But how great is the difference be- 
tween them and the average? It is not 
so great that all of us cannot achieve it. 


“If the world champion pole vaulter 
holds a record of a little better than 14 
feet, one doesn’t have to go 28 feet to be 
proclaimed outstanding. 14.4 feet sets 
a new world record, It is just a little bit 
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extra. I think we are sometimes prone 
to overlook the importance of putting 
that little extra something into our daily 
activities. Yet by that little extra per- 
formance you become designated as a 
leader rather than as a member of the 
common herd. To paraphrase the biblical 
quotation, “By the fruits of your labors 
shall they know you.” 


“There are a lot of people looking to 
you for real performance during this 
period of competitive selling. But, this 
challenge does not come from only those 
in the food industry. Actually the good 
job you do affects our entire business 
economy, either directly or indirectly.” 


GOVERNMENT COOPERATION 


Mr. Rogers made a strong plea for 
cooperation with the Government. 

“Now more than ever before, business 
men of this nation must show real lead- 
ership by offering constructive coopera- 
tion to the government and its agencies 
rather than just blanket opposition,” he 
declared. 


“T am of the strong belief that regard- 
less of how some may feel about the po- 
litical power in control in Washington, 
the time is here for all business people 
to take more interest in their govern- 
ment and its operations. Too often, we 
hear otherwise sound-thinking business- 
men say, ‘As long as those so-and-so’s 
are in power I am having nothing to do 
with the government or any of its agen- 
cies.’ It should be remembered always 
that regardless of who wins the election, 
laws are enacted and decisions are based 
on public opinion. For that reason, I 
feel that now, more than ever before, 
business men of this nation must show 
some real leadership. We can no longer 
afford to cross off Washington just be- 
cause we don’t like the political party in 
power. 


“Practically ever time we pick up a 
paper we see where someone mentions 
the need to preserve our free enterprise 
system. I know that all of us subscribe 
to that policy. But we, as business men 
must do something about it, and that in- 
cludes constructive cooperation, and not 
just blanket opposition. 


“Another thing that must be recog- 
nized is that the people in government 
agencies do not make the laws. They 
merely administer what Congress has 
ordered. Most of these people remain 
with the government regardless of the 
political party in power. I have found 
that in most instances they are very 
helpful and willing to cooperate in the 
administration of their responsibilities,” 
he said. 


COMMITTEE REPORTS 
A five point program of material 
mutual benefit to both food brokers and 
their principals was offered by the 
Processed Foods Committee chairmaned 
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by E. Norton Reusswig of New York 
City. 


The five points are as follows: First, 
“Make yourself and your organization a 
veritable partnership with every ac- 
count you are representing. Close team- 
work and cooperation is more vital now 
than ever.” Second, “Make yourself a 
member of the brokers’ team, not an in- 
dividualist. Work together with your 
fellow brokers for the common interests 
of both principals and broker. This 
means active interest in Association 
work, and in State and National Con- 
ventions.” 


Third, “Make yourself a nuisance on 
this quality angle of food products. Keep 
your principals always mindful of bet- 
tering their quality at every turn. Visit 
their plants! Join in their programs! 
Share both their troubles and their tri- 
umphs!” Fourth, “Keep your principals 
constantly and correctly posted about all 
market conditions, merchandising needs, 
buyers’ requirements, and competitors’ 
moves, so that your canner or food 
processor can be in a position to serve 
and service his customers better.” 


Fifth, “The recent survey in the food 
brokerage business in this country indi- 
cates that for the first time, a concrete 
picture is given as to the scope and im- 
portance of our profession. The aver- 
age broker, responsible for over $1,700,- 
000 business annually (wholesale) repre- 
sents a forceful figure in our economic 
pattern. This is a valuable heritage for 
every NFBA Broker; and we should 
preserve it by honest effort, sober judg- 
ment, and well-planned initiative.” 

The Arbitration Committee, headed by 
Mr. J. H. Coate of Portland, Oregon, 
urged all brokers to encourage principals 
and buyers to use the uniform arbitra- 
tion clause proposed by National Canners 
Association. 


THE ELECTION 


Ralph D. Davies of Ralph D. Davies, 
Inc., Cincinnati, Ohio, was unanimously 
elected National Chairman. Mr. Davies 
has been in the food brokerage business 
since shortly after World War |. He 
has been a member of N.F.B.A. since 
1926 and has long been active in associa- 
tion work, serving on the Merchandising 
Committee from 1941 to 1946, and as 2nd 
and 1st Vice-Chairman of the Associa- 
tion. He is a past president of the Cin- 
cinnati Food Brokers, Inc., and also the 
Cincinnati Association of Manufacturers 
Representatives. 


Other officers elected were: Ed. W. 
Jones, Meinrath Brokerage Company, 
Kansas City, Missouri, 1st Vice-‘hair- 
man; Roy C. Ossman, Paul E. Kroehle 
Company, Cleveland, Ohio, 2nd Vice- 
Chairman; Clarence Wendt, Allison & 
Wendt, Oklahoma City, Oklahom:, 3rd 
Vice-Chairman; T. Fred Robbins, Rob- 
bins-Greenwood Company, Houston, Tex- 
as, Member-at-large; R. J. Danneiniller, 
R. J. Dannemiller & Company, Weshing- 
ton, D. C., Treasurer. 
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CHAMP TOMATO GROWER 


(Continued from Page 10) 


Soup Company 22.76 tons rer acre of 
Ones and Twos. His season grade of 
68.3% U.S. No. 1 gave him an adjusted 
yield less than one ton under that of the 
Grand Champion. 


As another feature of this tomato im- 
provement project, each processor recog- 
nizes the high ten percent of his contract 
growers through the presentation of at- 
tractive framed Top Ten Club certifi- 
cates. Announcements of Top Ten Club 
winners and presentation of certificates 
are usually made at meetings or dinners 
which each processor tenders to his con- 
tract growers. 


The B & O-Ohio Canning Crops Im- 
provement Project has firmly entrenched 
itself as an integral part of the Ohio 
canning crops picture in its two brief 
years of operation. Already the tried 
and proven production methods of the 
champions are lending increased strength 
to Ohio State University’s extension pro- 
gram. And even more important, thanks 
partially to this development, Ohio’s can- 
ners and growers are close and under- 
standing friends working together for 
the good of the industry. 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


4USKERS, CUTTERS, SILKERS, FLOTATION 
VASHERS, ROD-SHAKERS, CREMOGENIZERS, 
“RIMMERS, MACERATORS, SUCCULOMETERS, 
/AATURITY SELECTORS, FEEDERS, CONVEYORS, 
-ONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
ANITARY PIPE, AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 
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CALENDAR OF EVENTS 


APRIL 11-28, 1949—5th Annual Can- 
ners Short Course, New York State 
Agricultural & Technical Institute, Mor- 
risville, N. Y. 


APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949 — National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Il. 


APRIL 28, 1949—Spring Meeting, In- 
diana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 16-18, 1949—Annual Convention, 
Flavoring Extract Manufacturers Asso- 
ciation, Drake Hotel, Chicago, III. 


MAY 19-20, 1949— Spring Meeting, 
Board of Directors, National Canners 
Association, Hotel Statler, Washington, 
D. C. 


MAY 19-20, 1949— Spring Meeting, 
Ozark Canners Association, Muskogee, 
Okla. 


MAY 25, 1949—Annual Meeting, Tide- 
water Canners Association, Tides Inn, 
Irvington, Va. 


MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Asso- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National “Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 


JULY 10-15, 1949—Annual Meeting, 
Institute of Food Technologists, Civic 
Auditorium, San Francisco, Calif. 


JULY 11-23, 1949—Industrial Mycol- 
ogy Short Course, Biology Department & 
Technical Extension Division,’ Purdue 
University, Lafayette, Ind. 


OCTOBER 12-15, 1949—Annual Meet- 
ing, National Association of Food 
Chains, Washington, D. C. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa: 


CORRUGATED 


BOXES 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 
East Brooklyn P. O. 


SOLID FIBRE 


BALTIMORE, MD. 


BRISTOL-GUSTAFSON 


BROKERAGE COMPANY 
— $01 North Seventh Street 
MINNEAPOLIS, MINNESOTA | 

We cover MINNEAPOLIS, ST. PAUL, and all 
adjacent territory 


CANNED FOOD—TOMATO PRODUCTS _ 
NUTS—DRIED FRUITS—DRY BEANS & PEAS 


Reference: First National Bank & Trust Company 


RICE— SPECIALTIES 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StrINGLEsS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.60-1.75 
No. 10 8.00-8.75 
Ex. Std., Fr. Sliced, No. 2.......... 1.45 
No. 10 7.50 
No. 10 7.00 
Ex, Std., Cut Wax, No. 2....1.50-1.60 
No. 10 7.50 
N. Y., Fr., Sl., NO. 1.90 
Fey., Cut, 4 sv., No. 2 ........ 1.75-1.90 
Fey., Cut, 5 sv., No. 10......000000 8.50 
Ex. Std., 4 sv., No. 2.......00. 1.40-1.65 
Bix. Std., 6 sve, NO. 7.50 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv...........1.95-2.00 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.55-1.60 
No. 10 7.50-8.00 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
BD 11. 75-12.00 
No. 2, Whole, 4 sv. 2.00 
No. 10.00 
Texas, Get, 8 1.75 
BEETS 
5.75 
N. Y., Fey., Cut, No. 2%. 1.45 
Mid-west, Fey., Cut, 
No. 10 5.25-5.75 
Diced, No. 2 1.20 


Sliced, No. 2 1.25 
CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 
No. 10 5.50 
Wis. No. 2, Diced ..........0000 1.05-1.10 
No. 10 5.10-5.25 
No. 10 4.50 
CORN 
MIDWEST 
Key., W. K., Gold., No. 2....1.65-1.75 
No. 10 9.25-9.50 
12 0z., Vac 1.25 
No. 303 1.20 
No. 10 8.25 
Std., No. 2 .. 0521.10 
Fey., C. S. Gold., "No. 2... aero. 1.60-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 95 
8 oz. 90 
No. 10 8.00-8.25 
1.05 
No. 1 85 
No. 10 7.5 
EAST 
Fey., W.K. Gold., No. 1.75 
No. 10 9.50 
No. 10 8.50-9.00 
Std., No. 2 1.25 
No. 10 8.00-8.25 
Fey., C.S. Golden, No. 2......1.60-1.75 
No. 303 1.50-1.60 
No. 10 8.50-9.25 
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No. 303 1.20-1.25 
No. 10 8.00 

Std., No, 2 1.27% 
No. 10 7.00-7.50 

Shoe Pew, Be. B 1.80 

Ex. Std., No. 2 1.60 

Std., C.S. White, No. 2.........00..0 1.30 
No. 10 8.00 

PEAS 

MARYLAND, ALASKAS 

No. 10 

Bo. 20, B 8.50 

No. 10, Ex. Std., 2 sv. x 

No. 10 7.50 

No. 2, Bix. 4 1.10-1.15 
No. 10 7.25 

No. 2, Ex. Std., Ungraded.......... 1.00 
No. 10 7.00 

No. 10, Std., 3 sv. . 7.00 

No. 2, Std., 4 sv. ..... - 95 


No. 10, Std., 4 sv. .... 


Std., Ungraded, No. 1 085 
No. 2 -90- .95 
No. 10 6.25-6.50 

MARYLAND, SWEETS 

5 7.25 

3 sv. 1.30 

Bix; Bid, We. 7.00 

Ex. Std., No. 10, 5 8Ve..cccccoce 6.50-6.75 

Fey., Ungraded, No. 303.............. 1.15 
1.25 
No. 10 7.25 

Ex. Std., Ungraded, No. 303.... —— 
95-1.10 
No. 10 6.50-7.00 

Std., Ungraded, No. 2.......... -90-1.00 
No. 10 6.00 

New York, SWEETS 

No. 2, Fey., 2 sv. 2.50-2.60 
3 sv. 1.90 
No. 10 9.75 
4 sv. 1.80 
No. 10 9.00 


No. 2, Ex. 4 40 


No. 2, Ex. Std, 5 BV. 80 
No. 10 7.50 
MIDWEST, SWEETS 
No. 2, Fey., 3 sv..... 1.75-1.85 
No. 2, Fey., 4 -1.60-1.75 
No. 2, Ex. Std., 5 sv +1.10-1.15 
Mo. 2; Gad... BBV 1.05-1.10 
No. 2, Std., 4 sv. ..... 1.00-1.05 
No. 10, (All Grades) .......... Nominal 


MIDWEST, ALASKAS 


Me: & Fars 
No. 2, Fey., 8 BV. 
No. 2, Ex. Std., 3 sv. 
No. 2, Ex. Std., 4 sv. 
No. 2, Std., 2 sv. .... 
No. 2, Std., 3 sv. . 


No. 10, (All Grades).......... Nominal 
POTATOES, Sweet, F.O.B. Batrto. 
Fey., Syrupack, No, 2%......1.85-1.90 
No. 10 7.00 
No. 8, Vac. 1.75 
PUMPKIN 
Eastern, Fey., No. 2%... .95-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 .95 
No. 2% 1.00-1.25 
No. 10 3.50-4.50 


CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2........ .8744- .95 

No. 2% 1.00-1.10 

No. 10 3.70-3.80 

No. 10 3.75-4.00 

SPINACH 
No. 2% 1.80-1.90 

No. 10 6.50-7.00 
1.30 

No. 2% 1.60 

No. 10 5.15 

No. 2% 1.60 

No. 10 6.00 
Texas, Foy., No. 2 1.15-1.17% 

No. 10 5.25-5.50 

TOMATOES 
Tri-States, Ex. Std., No. 1..1.00-1.05 

No, 2 1.50-1.70 

No. 2% 2.40 

No. 2 1.30-1.40 

No. 10 7.00-7.50 

No. 2% 2.90 

No. 10 10.75 
Mid-west, Fey., No. 2 2.10 

No. 2% 2.75-2.85 

No. 10 8.00-8.75 

No. 2% 2.00-2.10 

No. 10 7.25 
1.25-1.35 
Calif., S.P., Fey., No. 

1.95 
No. 2% 2.40 

No. 10 8.50 
Std., No. 1 1.20 

No. 2 1.37% 

1.70-1.75 

No. 10 6.50 
Ozarks, Std., No. 2 35 

No. 10 6.50-6.75 

TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045.... .85 

Midwest, Fey., No. Luss. -80- .85 

No. 2 1.50 

TOMATO CATSUP 
Md., Ex. Std., 8 oz. Bot...............1.15 

14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
Calif., 14 oz. 1.65 

FRUITS 
APPLE SAUCE 
Withdrawn 
Midwest, No. 2 ..... E 
New York, No. 2. = 
APRICOTS 
Halves, Fey., No. 2Y 2.75 

No. 10 9.50 

No. 10 8.75 
Std., No. 2% 

No. 10 8.00 
No. 10, Water 5.00 
No. 10, S. P. Pie 

BLUEBERRIES 


Maine, No. 2, Water............8.00-3.25 


No. 10 14.25 
CHERRIES 
Fey., Cal R.A., No. 
Std., No. 2% 4.25 
No. 10 13.00 
FRUIT COCKTAIL 
No. 25 $.05-3.25 
12.25-12.90 
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PEACHES 

Calif. Y.C., Fey., No. 2%....2.70-2.80 
Std., No. 2% .... 

Choice, No. 

Std.. No. 10 


Elbertas, Fey., No. 2% 


No. 10 12,00 
PEARS 
Calif. Bartlett, Fey., No. 2%......4.50 
Choice, No. 3.90-4.10 
Std., No. 2% 3.60 
Fey., No. 4.35 
No. 1 T 2.70 
No. 1 T 2.60 
Std., No. 2% 3.25-3.50 
PINEAPPLE 
Haw., Sh, Foy., No. 3.25 
Chofee, No. 3.15 
JUICES 
APPLE 
CITRUS, BLENDED 
1.05 
BG 2.40 
No. 10 4.70 
GRAPEFRUIT 
1.5-2.00 
No. 20 .... 094.00 
46 oz. 1.85-1.95 
ORANGE 
No. 2 1.17% 
46 oz. 2.40 
No. 10 5.00 
46 25) 
PINEAPPLE 
Faris, NO. 1.45-1.50 
46 oz. 3.25-3.50 
TOMATO 
16 oz, 
No. 10 4.65 
Tristate, Ne. 95-1,00 
No. 10 
Midwest, Fey., No 
OB, 
No. 10 5 
46 oz. 2.15 
No. 10 4.50 
FISH 
OYSTERS 
1,755.00 
SALMON—PeEr CAsE 
Alaska, Red, No. 1 T........26.00-27.00 
Med. Red, %4’s 14.00 
Pink, No. 1 T...... * 25.00 
Flat ..... 13. 50-14. 00 
10.50-11.00 


SARDINES—PEeEr Case 
Calif., Ovals, 48/1 Ib., 


Tomato Sauce 
00 


SHRIMP, GuLr 


No. 1, Pic., Small ............ 
Medium §,85-3.95 
Large 1,354.45 
Jum bos 1,854.95 

TUNA—PeEr CASE 

Albacore, Fey., White, 

75-22.00 

Fey., 
0-16.25 
Grated 8.25 
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CANNERS!! 


Do you know that 


ALMANAC 1949 


@ will give you a full year of advertising benefit for the one 
small cost - - - 


@ That it is used by all of the leading distributors, chains 
and other canned food buyers throughout the country - - - 


@® That as theindustry’s reference book its ‘‘must’’ contents 
will keep you on their desk every day of the year - - - 


@ That 6,000 copies will carry your advertisement at only 
$100 per page - - - 


1949 issue now in the course of 
preparation. Ready in early spring 


Reserve Space at Once 


THE CANNING TRADE 


Publishers of the Industry 4 Literature 
20 S. Gay Street BALTIMORE 2, MARYLAND 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


WANTED and FOR SALE 


BARLIANT AND COMPANY have ey for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Bianchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request, 
8907—FILLERS: (2) M & S Cream Style Corn Fillers. Exe. Cond. Each $ 925.00 
8936—MERRY GO ROUND PEELING TABLE: 25’x25’ inside and 35’x35’ 
outside, good cond, Over the top of table is a full and empty can 
conveyor suitable for #2 and 22% size cans, delivers empty cans 
to the peelers, full cans to closing machine 1,250,000 
8934—SNIPPERS: (2) Chisholm Ryder Green Bean Snippers, with inspec- 
tion tables, one for large beans, one for small beans.. «Both for 450.00 
(5) Sprague Sells, 3 tier, 40x72”, equipped with 
auge = pop-off valves good condition, Each 190.00 
8918—SPLIT REMOVER WASHER FOR PEAS, BEANS, ETC.: Berlin 
Chapman. Good condition 160,00 
8916—SOAK TANK TOMATO WASHER: Sprague Sells Model 15K, 30” 
wide, with spray pipes and extension dise., very good cond 130.00 
8912—FILLING MACHINE: 4 Spout, Ser. 753, Filler Machine Co, 
handle 80-8 oz., 60-16 oz., 40-32 oz. jars per minute. Fully 
equipped with motor and starter switeh 860.00 
8937—EXHAUST BOX: , Anderson Barngrover, 8’ x 6’ will take up to 
22% cans 3234-E 385.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 261M. - Sheldrake 3313 


SPECIALISTS In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—2 Buck Snippers, complete Picking Tables; 1 
American Juice Extractor Model B. All good running condition. 
No reasonable offer refused. Violet Packing Co., Williams- 
town, N. J. 


BONDED EQUIPMENT at new low prices. Truck Scales, 
15 ton, $450.00; 20 ton, $510.00. Dewatering and Root Vege. 
table Cleaning Screens, $395.00. Powered Conveyors and Pick- 
ing Tables, $295.00. Immediate delivery. Bonded Scale Co., 
11 Bellview, Columbus 7, Ohio. 


FOR SALE—150 H.P. Horizontal Fire Tube Erie City Boiler; 
10’ x 3’ Patterson Kelley Steam Coil Hot Water Storage Heating 
Tank; 14’ x 3%’ Quaker City Iron Works Steam Coil Hot Water 
Storage Heating Tank; 11’ x 4’ Plain Water Closed Storage 
Tank. Adv. 4941, The Canning Trade. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


FOR SALE—10 Waukesha FCU 4-cylinder Gasoline Motor 
Power Units for Viners. Fine condition, price low. D. E. Wine- 
brenner Co., Hanover, Pa. 


FOR SALE—Standard Knapp Adjustable Can Labeler for 
bottles and cans including gallons; FMC No. 35 Super Juice Ext. 
S. S. 30-40 g.p.m.; Fitzpatrick Model D Com. Machines S. S. 
with 5 HP 3Ph. Exp. pf. Motors; 10 Retorts 42” x 72”; Ayars 
Pea & Bean & FMC Juice Fillers; FMC Hand Pac. Fillers S.S.; 
28 new 100 gal. Stainless Steel Clad Jacketed Kettles; new 
Kettles, Tanks, Agitators, Conveyors, ete. Send for Bulletin 
A-22. We buy your surplus. The Machinery & Equipment 
Corp., 583 W. Broadway, New York 12, N. Y. 


FOR SALE—Ayars Universal 5-pocket #2 plunger-type To- 
mato & Green Bean Filler, belt driven, Serial #C-7009; Ayars 
5-pocket #2 Corn & Pea Filler; 8’ A. K. Robins Pea & Bean 
Blancher; also a 66” x 116” Ames V. T. Boiler, 125# pressure, 
125 H.P. C. C. Shanbarger, Stewartstown, Pa. 
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FOR SALE—Pickle Tanks. 41 8’ x 12’ Pickle Tanks with 
Covers and Bases. Fir construction; each tank with six % inch 
hoops. Perfect condition. Used three seasons. 650-700 bu. 
capacity. Mazo Food Products Co., Inc., Mazomanie, Wis. 


FOR SALE—10 HP Steam Generator A.S.M.E. tested, made 
by Mund, aut. return and control system, gas fired, used less 
than 900 hrs., priced to sell; also a single Filler with Motor. 
Luyat Machinery, P. O. Box 178—22nd St. Sta., St. Peters- 
burg 3, Fla. 


FOR SALE—14 Portland Square Standard Cast Iron Retorts 
36” x 36”. All good running condition. American Crab Meat 
Co., Inc., 22-28 T Wharf, Boston, Mass. 

FOR SALE—1 Langsenkamp Tomato Chopper, Model 245; 
1 Langsenkamp Tomato Chopper, Model 240; 1 A. K. Robins 
Electric Hoist; 1 Dual Indiana Tomato Pulper; 2 - 1500 gallon 
Glass-lined Pfaudler Tanks; 1-1000 gallon Stainles. Steel 
Tank; 1-18 pocket 46 oz. Food Machinery Juice Filler; | Ayars 
12 pocket Juice Filler with #2 exchange parts never ‘sed; 1 
Food Machinery Tomato Chopper Preheater; 1 - 35 foot Cooling 
Tank Geared for 15 minute cooling time; 2 Niagara Washers; 
1 Cabbage Shredder; 1 Cabbage Coring Machine; 1-5 blade 
Cabbage Cutter; 1 Haynie Scalder; 1 A. K. Robins Exhaust Box. 
Good assortment of motors and gear reducers. All equipment 
in the best of condition. Tamaqua Fruit Co., 300 S. Centre St. 
Tamaqua, Pa. 


FOR SALE—#2 Townsend Bean Cutter. Ten years old. 
New knife head and roll. $70.00. J. W. Furman Cannery, North- 
umberland, Pa. 
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WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 

GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 18, N. Y. 


WANTED — Urschel Model B Dicers; Urschel Model 30-C 
Bean and Asparagus Cutters; Model F Bean Snippers; Hand 
Pack Fillers. Give full details and prices. Adv. 4937, The 
Canning Trade. 

WANTED—Two used 250 or 300 gallon capacity Brine Tanks, 
nickel or stainless steel, with coils and stirrers. Must be in 
good condition. Plymouth Canning Co., Inc., Plymouth, Ind. 


WANTED—One Food Machinery Corporation Tenderometer 
with motor in good servicable condition. State price in reply. 
Plymouth Canning Co., Inc., Plymouth, Ind. 


POSITION WANTED — Experienced Production Manager 
vegetables, fruits and juices; seven years experienec with pre- 
vious background of cost accounting and purchasing. Adv. 
4945, The Canning Trade. 


POSITION WANTED — Experienced Production Manager, 
canned and frozen foods. Excellent references. Experience 
includes high speed production lines, quality control, personnel 
and sales. Full responsibility. Would welcome invitation to 
visit plant and have interview with owner. Adv. 4947, The 
Canning Trade. 


HELP WANTED 


WANTED—Meat Canning Manager to take full charge of 
meat canning department in progressive Eastern packing house. 
Good salary and security for the right man. Write full details 
regarding experience. Adv. 4942, The Canning Trade. 


WANTED—Food Technologist/Production Manager for Ba- 
hamas firm. Must have experience in coconut products, canned 
lobster, pineapple. One with bacteriological degree preferred. 
Write stating age, experience and salary required to: The Presi- 
dent, Bahama Food Products, Ltd., P. O. Box 1411, Nassau, 
N. P., Bahamas. 


FOR SALE—SEED 


WANTED—Steam Rotary Dryer for Apple Pomace; also 
have a 14” ram Hydraulic Cider Press for sale. Frank J. Farley, 
Route 4, Lockport, N. Y. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant, located in Southern New Jersey, 
in the finest tomato section. Plant equipped to pack tomatoes, 
tomato puree, dried beans, snap beans; can easily be converted 
to pack all types of fruit. Buildings cover 4 acres. Have addi- 
tional 30 acres, allowing for expansion. Excellent labor condi- 
tions. Opposite farmers market; own railroad siding. Inquire: 
John Minervini, 406 Jefferson St., Hoboken, N. J. 


FOR SALE—A small but very efficient Canning Plant in 
South Georgia. Capacity 500 to 600 cases per day. Complete 
lines for pears, sweet potatoes and turnips. An abundance of 
raw materials, more than adequate labor supply, ample plant 
and warehouse space. All equipment is of welded steel construc- 
tion and in perfect condition. This plant is a money-maker and 
the price of $12,000.00 is far below replacement cost. For par- 
ticulars write: Ray Latson, Quitman, Ga. 


WANTED — FACTORIES 


PLANT WANTED—Whole Tomato operation located in New 
York, New Jersey or Pennsylvania. Will lease with option to 
buy. Adv. 4936, The Canning Trade. 


SITUATIONS WANTED 


“!'TION WANTED — Experienced Production Manager, 
ales & fruits, canning cold packing, quick freeze & brin- 
horough administrative background, also excellent dis- 


n record, capable assuming overall supervision. Avail- 


able ater April 15. Adv. 4939, The Canning Trade. 

POSITION WANTED—Sales Manager, or Assistant Sales 
Manager, in the national food field, pre-war and postwar experi- 
ence, -2les promotion, advertising, sales training and market 
research. Adv. 4940, The Canning Trade. 
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FOR SALE—132 bu. Ben Fish Thorogreen Bush Lima Bean 
Seed; 82 bu. Woodruff Cangreen Bean Seed. $11.40. Great 
Lakes Growers Cooperative, North Girard, Pa. 


FOR SALE—990 pounds Sweet Corn Narrow Grain 14 x 11, 
good germination, seedman stock, original tags and bags, 42c per 
pound. Adv. 4943, The Canning Trade. 


FOR SALE—PLANTS 


FOR SALE—Tomato Plants. Booking orders for field grown 
Rutgers now. Shipping May 15 through June. Price $2.50 per 
M, f.o.b. Neosho. Jackson Canning Co., Granby, Mo. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ne 


BUYER AND FIELD MAN desires to furnish quality string- 
less beans, tomatoes, Irish and sweet potatoes, etc. used by food 
processors. Until recently Purchasing Agent for progressive 
packer of quality canned and frozen foods. Can furnish A-1 
references. Have personal contacts with all important growing 
areas and markets from Florida to New York State. Free to 
travel. Adv. 4948, The Canning Trade. 


FOR SALE—4 TAG controllers, 1” Steam Operated Range 5 
to 20 lbs., for process kettles. D. Thompson Swing, Ridgely, Md. 


THE BOOK YOU NEED !! 
“fq Complete Course in Canning” 


Published by THE CANNING TRADE 
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Prepare For Harvest Now! 
Take no chance 
USE THE BEST 


prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 
MURFREESBORO NORTH CAROLINA 


All the latest data 
FORMULAE — COOKING TIMES 


COOKING TEMPERATURES 
are included in the 7th edition of 
“A Complete Course in Canning” 
The Canning Trade 


20 S. Gay Street 
Baltimore 2, Md. 


Price $10.00 
order your copy now. 


ATTRACTIVELY DESIGNED 


LITHOGRAPHING Co.INCc. 


GAMSE BUILDING. BALTIMORE,MD. 
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SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


NEWS TO HIM 


Boss: “You are twenty minutes late again. Don’t 
you know what time we start work at this plant?” 

New Employee: “No, sir; they’re always at it when 
I get here.” 


Wife (at head of stairs) : Is that you, John? 

Heavy Voice (from the dark) : Whom were you ex- 
pecting? 

A farmer hired a new man to help him on the farm. 
He was good. The first day he plowed and did a swell 
job. That night he milked and he was a good milker. 
The next day he cleaned out the barn and functioned 
most efficiently. 

The farmer was delighted and said to himself, ‘Well 
here’s a good man and I’]] hang on to him.” 

The next day the farmer told him to go down the 
cellar, and sort out the potatoes, putting all the big 
ones in one pile and the little ones in another pile. 

After about an hour the hired man came up and said, 
“I’m quitting.” 

“Why,” said the farmer. “You’re the best worker I 
ever had. I’ll give you more money.” 

“It ain’t that,” said the hired hand, “but this last job 
you gave me I have to decide which is a big potato and 
which is a small potato. I don’t like to make decisions. 
I don’t want to be an executive.” 


The hardest time to get a baby to sleep is when she 
is eighteen years old. 


A small boy was asked to write what he had been 
taught about the human body. This was the result: 
“Our body is divided into three parts, the brainium, 
the borax and the abdominal cavity. 

“The brainium contains the brain, if any. 

“The borax contains the lungs, lights and heart. 

“The abdominal cavity contains the bowels, of which 
there are five: a, e, i, o and u.” 


“That girl certainly puts on the dog.” 

“In what way?” 

“Her father is an undertaker down in Georgia and 
she tells everybody he’s a Southern planter.” 


Executives complain more about “yes men” than 
about “yes girls.” 


“Do you serve crabs here, waiter?” 
“Yes, sir. We serve anyone. Be with you in just 4 
minute” 
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The Machinery and Supplies you 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cop, Hoopeston, Ill. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Ms nufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F, Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cone. Hoopeston, Il. 
A. K. Robins & Co., Inc., timore, Md. 
BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. wy Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp, Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. -_ Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Comp. Hoopeston, Ill. 
A. K. Robins & Co., Inc., timore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Bat imore, Md. 


COILS, Cooking. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H, Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 


Central Machine Works, Inc., Philadelphia, Pa. 


la Porte lat & Mfg. Co., La Porte, 

-K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm 


Porte Mat 
LER at & Mfg. C 


CONVEYORS, Hydraulic. 
Pectin Chsoman Company, Berlin, Wis. 
holm-i\yder Co., Niagara Falls, N. Y. 
cae Robins & Co., Inc., Baltimore, Md. 
tt Vine Co., Columbus, Ohio 


pCOORERS, Continuous, Agitating. 

cats Chaoman Company, Berlin, Wis. 
palsholm-\' yder Co., Niagara Falls, N. Y. 
LY Mct Chem. Corp., Hoopeston, 
»K. Rob is & Co., Inc., Baltimore, Md. 


THE CANINING TRADE March 28, 


. Food Mchy. & 


COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Teewe Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Tompeny. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ag Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. > Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Chem. Hoopeston, 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Morral Bros., Morral, io 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder. Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. a Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., itimore, Md. 


WHERE TO BUY 


need, and the Leading Houses that supply them. Consult the advertisements for details 


Pa. 


SIEVES AND SCREENS. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H, Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Edward Renneburg & Son, Baltimore, Md 
SYRUPERS AND BRINERS. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Falls, ¥ 


Food Mchy. & Chem. Corp., H. ton, Ill. 
A. K. Robins & Co., inc. Md. 


agua Metal, Glass Lined, Wood. 

tlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co,, ndianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
F. H. Langsenkamp Co., Indi. 
Lee Metal Products Go. Philipebore 


urg, Pa. 
WASHERS, Fruit, Vegetable. 


A. K. Robins & Co., Inc., Baltimore, 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. C 
Huntley 


Scott Viner Co., Columbus, Ohio 
Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Ng Mchy. & Chem. Corp., Hoopeston, IIl. 


. K. Robins & Co., Inc., timore, Md. 
CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Com 
Chisholm-Ryder Co., 
A. K. Robins & Co., 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, io 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


y, Berlin, Wis. 
iagara Falls, N. Y. 
Inc., Baltimore, Md. 
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Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ml. a ee 
MIXERS. 
olm iyder Co., Niagara Falls, N. Y. 
Food Mc & Chem. Corp., Hoopeston, III. a 
Huntley j 
o., La Porte, Ind. 
c., Baltimore, Md. eS 
> 
3 
1949 


WHERE TO BUY 


CORN WASHERS AND SILKERS. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


SNAP BEAN MACHINERY 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. “oe Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, _ A 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. 4 Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Scenieatening Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ee Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Machine Co., Kewaunee, Wis. 


Scott Viner Co., Columbus, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, _ 
Huntley Manufacturing Co., Brocton, N 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman company, Berlin, Wis. 
Chisholm-Ryder Co ag Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, IIl. 


Huntley Manufacturing Co., Brocton, N. Y. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Co., Niagara Falls, N. Y. 

Food Mchy. & Ch em. | Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapojis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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BLANCHERS. 
Berlin Chapman compe ny, Berlin, Wis. 
Chisholm-Ryder Co pacers Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, a 
rg! Manufacturing Co., Brocton, N. 

K. Robins & Co., Inc., Baltimore, Md. 
Soon Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Mc. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Rydér Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., rag Falls, N. Y. 
H. Langsenkamp Co., Indianapolis, Ind. 

Huntley Manufacturing Co., Brocton, N 

A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, e 
Huntley anufacturing Co., Brocton, N. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, ie. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., ee Falls, N. Y. 
Food Mchy. & Chem Hoopeston, 
F. Co. ndianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., —— Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


KETTLES. 


Chisholm-Ryder Co., yo oy Falls, N. Y. 
Food Mchy. & Chem Hoopeston, III. 
Co. ndianapolis, Ind. 
ie Metal Products Co., Philipsburg, Pa. 

. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II]. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 

David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va 
Simpson & Doeller Co., Baltimore, a. 
Stecher-Traung Litho., ‘Rochester, N. 
United States Printing & Litho. Co., 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York ag! 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Gm Stek-o Corp., Rochester, N. Y. 
H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard C8 Sioux City Ta. 
King & Co. , Minneapolis, Minn. 
ze ers Bros. Seed Co., Chicago, Ill. 
. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2. Mo. 
Michael-Leonard Co., Sioux City, I 
Northrup, King & Co., Siencaneiie, ’ Minn. 
Rogers Bros. Seed Co., Chicago, Il 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Corin. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2 
Michael-Leonard Co.. Sioux City, I 
Northrup, King & Co., Minnea lis, M Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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FIZER high standards of quality are reflected 

in many carefully-formulated food prepara- 
tions used regularly by the American housewife. 
When she’s baking at home, it’s likely that the 
flour has been fortified with Pfizer Enrichment 
Concentrates supplied to the miller and containing 
the required thiamine, riboflavin, niacin and iron. 
The lard she uses may contain Pfizer Citric Aci] 


to help prevent the development of rancidity. 


When she spreads jams and jellies on the sand- 
wiches she prepares she is probably using Pfizer 
Citric Acid and Pfizer Tartaric Acid. For these are 
the acidulants preferred by many manufacturers 


who place the greatest importance on uniformly 
high quality. 


There are many ways in which we at Pfizer can 
help you serve the nutrition-wise housewife. Write 
us for details on these. Chas. Pfizer & Co., Inc., 
81 Maiden Lane, New York 7, N. Y.; 211 E. 
North Water Street, Chicago 11, Illinois; 605 
Third Street, San Francisco 7, Calif. 


Manufacturing Chemists Since 4849 


THE CANNING TRADE March 28, 1949 


\ Ja 

— 


xf 


VICTORY 
FREEZER 
(Rogers) 65 Days 


All-America 
Bronze Medal 
Winner 

Vine is 29 inches 
long, dark, and 
medium heavy. 
Pods are 3-31 
inches long, 
dark, blunt and 
double. Seed is 
medium size, 
dark green and 
wrinkled. Wilt 
resistant. 


Careful, scientific breeding 
and selection by 

Dr. M. E. Anderson, Plant 
Pathologist and Breeder and 
T. T. Hopkins, Production 
Manager in the Rogers Bros. 
greenhouse at Idaho Falls, 
Idaho, brought forth this 
new variety pea... adapted 
for both the Freezing and 
Garden Seed Trade— 
VICTORY FREEZER. 
Another outstanding variety 
by Rogers. 


ROGERS BROS. SEED COMPANY 


308 West Washington Street ° Chicago 6, lilinois 
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